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BACHELOR’S DEGREE PROGRAMME
Term-End Examination

' December, 2008

(APPLICATION ORIENTED COURSE)
AMK-1 : MARKETING

Time : 2 hours Maximum Marks : 50

Note :  Attempt both Part A and Part B.

£

PART A

1. Write short notes on any two of the following :
' 55

(@) Bases for segmenting consumer market
(b) Relevance of family branding
{c) Regulation of pricing in India

(d) Fast changing challenges in retail business in
India
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2. Distinguish between any two of the following : 55

(@) Direct advertising and Indirect advertising
(b) Departmental store and Super-market

(¢ FO.B. factory price and ‘Freight absorption
price '

(d) Brand name and Trade mark
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PART B

Answer any three of the following questions.

3. Define culture. How does it influence consumer
behaviour ? Explain. . 4, 6

4. What is product life cycle ? Explain the marketing
mix strategies adopted by marketers at each stage
in the product life cycle. 2 8

5. Explain profit maximising pricing and sales-volume
maximising pricing strategies with appropriate
examples. ' - 55

6. A computer company is selling its products directly

to institutions and other buyers through a network

of fifty salesmen. You have to persuade the

company to discontinue direct selling and switch

~ over. to selling through intermediaries. Provide the
necessary arguments for your suggestion. 10

7. State the elements of communication process, and
explain how do interpersonal communication
channels  differ  from mass communication
channels. 6,4

8. Explain various steps in the new product
development process. ' 10
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