SCHEME AND SYLLABUS FOR PH.D ENTRANCE EXAMINATION FOR TOURISM AND HOSPITALITY MANAGEMENT 2013

SCHEME:

· The PhD candidates of Category “B” will take a written entrance test which is only of the qualifying nature for the PhD Programme of the School. 
· The candidates qualifying this test will be asked to appear before the Doctoral Committee for personal interview and presentation on their desired area of research
· The written test will be of 100 marks each

· Category “A” candidates will take the interview and give presentation.

Note:
· In the written test the candidate will have to attempt 05 questions of 20 marks each. 

· One question of 20 marks will be compulsory

SYLLABUS

The syllabus broadly covers the following areas
I. 
RESEARCH APTITUDE  (Compulsory Question)
General Aptitude, Reasoning and Logic, General Knowledge, Test of Hypothesis, Report writing and Presentation  
II. 
BASIC KNOWLEDGE OF TOURISM AND ALLIED AREAS
a) Tourism Concepts, terms and principles 

Tourist/visitors/Travelers/Excursionist, Tourism 
recreation and Leisure inter-
relationship, Tourism components, Types and typologies of Tourism, Typologies 
of Tourists, Pull and Push forces in tourism, Travel motivator and barriers, 
Linkages and Channels of distribution in tourism

Accommodation: concepts, types and typologies, Linkage and Significance a with 
relation to tourism, Emerging dimensions of accommodation industry-Heritage 
hotels, Motels and resort properties, Time share establishments, Hotel - Origin, 
Organizational Structure Functions ad Responsibilities of the various 
departments 
of a standard hotel/other catering outlets viz bars restaurants.

Transportation: Dynamically changing needs and means, Tourism transport 
system, The Airlines Industry -Origin and Growth, Scheduled and non scheduled 
Airlines services, Full Fare and LCC, Role of DGCA and other key 
players, Indian 
Carriers - Operations Management and performance, Marketing strategies 
Road Transport in Tourism: Growth and development of road transport system 
in India, Public and Private Sector involvement, Role of regional Transport 
Authority, Car hire/Rental companies Rail Transport Network-major Railways 
system of world - Euro Rail and Amtrak, Type of Special Package 
and trains 
offered by Indian Railways to tourists Water Transport system - Historical 
origin, Cruise ships, Ferries, Hovercraft, River and canal boats, Fly cruise, 
Future prospects

Tourism Planning: Origin, concept ad approaches, Level and types of tourism 
planning, complex, centralized and Decentralized, 
Product life cycle theories 
and their applicability in tourism planning a, Urban and rural tourism planning, 
Tourism planning and policy perspective, planning at national, state and 
regional levels, India’s tourism policies
b) Culture and other Tourism resources


Concept of resource, Attraction and product in tourism, Tourism products: 
Typology and unique features, 

Cultural Tourism resources in India: Indian 
culture and Society Indian History-
Ancient, Medieval and Modern, Tradition , customs and costumes., Life Style 
and Settlements patterns, Food habits and  cuisines, Music, Musical 
instruments and Dance Forms, Daring and 
Painting, Craftsmanship, 
Religion/Religious observances ad important pilgrim destination, 
Architectural 
Heritage-Forts/palace


Natural tourism resources in India, Popular Tourist destination for land based  
Water Based and air based Tourist activities, Wildlife-Tourism a conservation 
related issues-Occurrence ad distributions of popular wildlife species in India. 
Tourism national parks, wildlife centuries and biosphere reserve 
c) International Tourism and Trends


Growth and development over the year and factors responsible therein, changing 
market destination pattern, traffic flows, receipt trends, VISA, Passport

Travel Agencies and Tour Operators Business: Origin, Growth and development 
m Definition, Differentiation and linkage Organization and functions, Travel 
information counseling, Itinerary preparation, reservation, costing/pricing, 
Income sources, Airlines Ticketing: Operational perspective of ticketing- Routine 
and itinerary preparation, Types of fare, Cargo handling: Baggage allowance, free 
access baggage, Weigh and piece concept, Accountability of lost baggage, 
Dangerous goods, Requirements for setting up team agency and tour operation a 
business Approval from organization and institution concerned, constraint and 
limitations

d) Emerging  and Allied areas 


Sustainable/Eco/Rural/Agri/Farm/Green/Wildness/countryside/Special 
interest tourism, others


Marketing: core concepts in marketing, Needs, Wants, Demands, product market, 
Marketing Management philosophies-Production, Selling marketing and social 
perspective, economic importance of marketing

Tourism Marketing: Service characteristics of tourism, unique features of tourist 
demand, Tourism marketing mix, Measuring and forecasting tourism demand, 
Forecasting method, managing capacity and demand, Market segmentation and 
positioning, Developing marketing environment, Consumer buying behavior, 
 
differentiation and competitive marketing strategies, New product development, 
product life cycle, Customer satisfaction and related strategies in internal and 
external marketing, interactive and relationship marketing , Planning marketing 
programmes: Product and product strategies, Product line, Product mix, 
Branding and packaging, Pricing, Consideration, Approaches and strategies, 
Distribution channels and strategies, Marketing of Tourism Services: Marketing 
of Airlines, Hotels, Resort, Travel, Agencies and other tourism related services-
challenges ad strategies, Marketing Skill for tourism: Creativity-communication -
Self motivation-team building personality development


Geography: Natural tourism resources in India- Existing use pattern vis-a-vis 
potential with 
relation to varied and form (Mountain, deserts, beaches, coastal 
areas and islands), Water bodies and biotic wealth (flora -fauna)
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