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1. T fosrreaeiier sTefeaawe & fauur o A TR fomisaret i same Hifse (10)
2. 3 fafsrr arfrfremt i saren Hifs s v 3 fagur fofa o6 gafaa @ 2 (10)

3. "IUNIHT 3T Uoh AehETd A BT 81 31 TR o fo sTfefen Stmam vt 3w fafer 2| (10)
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4. I I, ICUTE YT TR IedTE Taror o sty ek Tqw it farfv=T 3eare sjaa oot s (10)
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5. fquue Yeie H SeuTg Sfiae =1k SR (Product Life Cycle Concept) sl S8 § SAT@T (10)
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7. m@aq@ﬁaﬁwﬁﬁl(Going Rate Method)mq@ﬁwiﬁ@m%ww (6)
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8. T o ferme o SUMIChT EaTor TR, 2019 St iftrent o ==t HifSTy) (6)

9. TCHE =S ST STHCHE < & AT FT G &7 STHIHT &g ST T a&q Al & feag (6)
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10. EIRTTUmﬁ (Push Strategy), gﬁWFﬁﬁ (Pull Strategy) ¥ TRt Jebr fir=T 27 o7 SRR ) (6)
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11. FreafaRes w w@fem et Hifm: (10)
(%) YT (Packaging)
(@) afTa fosh (Personal Selling)

12. Fretaiae o e sia w92 Hifau: (10)
(%) HMAT B2 (Quantity Discount) 3R SR P (Trade Discount)
@) @_vf‘SITTI'IFﬁWTﬁr (Total System Approach) R T RTd SUTTH (Total Cost Approach)



