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1. U foemrasfier srefegeren o foqum o me o1t famsarst it samen Sifse
2. 3 fafrer srffaamt i samean Sifste St v 7 faoor ot o6t s s 2
3. "IYHIRHT Had U AR TS BN 2l 3Tq: TSR o fore aATfefen atmem wed 3ok fafer 2
T 3T TEHA &2 IUFTh ST shi HETdl ¥ TT hifefy|
4. IS HE, IcUTE YT IR IcaTE fHreror o sfier Sfaw Tm i) fafer Seame sieer wHtfaat s
Fuf Fifsg
5. fowoH s IS S sk AT (Product Life Cycle Concept)‘cﬁﬁ?aq o e
AT T rars fop ST1aeh formm o 56 ST Y qHgET 1 ST 2
WU — W (AT T2 T | Tk U2 6 37k ok 1)
6. AT ST =R o ToTw it Seftfors sh Srrargarsha Heed shil et wilter i foreqa wfsham w7
Fhifs|
7. =Te] & Hed Hufor fafr (Going Rate Method) ST 9o o i SAter{iardT o shior wrm
i) 78 forvtash et frerfeor & forg werm it &2
8. A o T o Suviieht wieeror stferfa, 2019 st wifeRT oX == Shifeg
9. YcuEl = R SCTE =t H ST AT G &2 ITIhT ST ST ST fren sl o o
STNT fohT ST ITet =HTal shi SIREAT hifsTg)
10. T IORART (Push Strategy), T& TR (Pull Strategy) & fohe TR it 82 310 ST @
ERUEIE
WUE T (@t 9 AfaTd ¥ Tedieh T2 10 SR H T)
11. FreafaRaa w w@fem oot Hifr:
() YHRSAT (Packaging)
) frra farshar (Personal Selling)
12. FrafeRaa & e siar we Hifsre:

(%) HHT < (Quantity Discount) 3R SR P (Trade Discount)

(@) A JUTTeAt YN (Total System Approach) R A AT 39TH (Total Cost Approach)
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