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2. (%) 'STUTE T (Product Innovation) & STTT T THENT &7 ShU T &bl 1T IcTE ok fbd (20)
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(@) Frefefaa Teien Stece § H-8-ohH &1 IcTeT & IeTetuT A
(i) 9T 7T (Introductory Stage)
(ii) I 31T (Growth Stage)
(iii) STEI STTEAT (Decline Stage)
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4. Frafefaa @ s e A (5x4)
(&) HTehe. Rean HT qeor Frerfer TOiTr T HTehe GHgRT qedt Fefer wrifa
(@) A8 TSR 3R Ak sAfthedeh 3ca1E
WEERl B (Cumulative Discount) T -wrRft B (Non-Cumulative Discount)
(51) ¥&H (Micro) Td s4T9e (Macro) TteRT
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(@) 3TE TI7 (Product Mix)
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