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1. Define research and explain its importance in managerial decision-making. Explain the
different categories of research employed in business studies. Explain the manner in
which scientific research enhances organisational decision-making efficacy.

2. What constitutes a research problem? Explain the methodology for identifying and
defining a research issue within the domain of management research. Support your
answer with suitable examples.

3. Describe the principle and significance of sampling in research. Distinguish between
probability and non-probability sampling strategies, using appropriate examples.

4. Discuss the notion of measuring and scale within research technique. Describe the
various categories of measurement scales and scaling methodologies used in managerial
research.

5. Describe the process of data analysis in management research. Examine the function of
statistical instruments in hypothesis testing and managerial decision-making. Illustrate
with the help of examples.



