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1. “Rural India has emerged as an important growth market due to increasing income levels,
digital connectivity, and government development initiatives.” In view of this discuss the
changing profile of rural consumers and explain how marketers can redesign their
marketing mix strategies to cater to rural markets effectively.

2. Select any product category of your choice and analyze how companies adapt their
products and promotional strategies for rural consumers in India.

3. What are the major challenges involved in rural distribution and supply chain
management in India? Discuss the innovative distribution models adopted by
organizations to improve product availability and market penetration in rural areas.

4. Critically examine the growing importance of digital marketing, mobile technology, and
e-commerce platforms in rural marketing with suitable examples.

5. Write short notes on the following:
a) Role of Self-Help Groups (SHGs) in Rural Marketing
b) Rural Communication through Folk Media and Local Events
c) Packaging Strategies for Rural Markets
d) Agricultural Marketing and Farmer Producer Organizations (FPOs)
e) Corporate Social Responsibility (CSR) and Rural Development



