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1. Briefly discuss the steps in the marketing research process and the importance of preparing 

and presenting a correct project report. 

 

2. Discuss the importance of research design and explain the various types of research designs 

with suitable examples. 

 

3. Discuss the steps of the sampling process in detail and list out the possible sources of errors 

in the following procedures: 

a. A researcher studies traffic patterns by observing vehicles only during morning rush 

hours. 

b. A teacher evaluates student performance by checking only the top-performing students’ 

assignments. 

c. Collecting supermarket sales data only on Tuesdays. 

 

 

4. Describe, in brief, the importance of editing, coding, classification, tabulation and 

presentation of data in the context of marketing research study. Give the characteristics of a 

good table.  

 

5. Write short notes on: 

a. Primary data v/s Secondary data 

b. Regression Analysis 

c. Cluster v/s Stratified sampling technique 

d. Qualitative research 

 

 

 


