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1Discuss how personality factors of a consumer affect the purchase decision, explain in relation to the 

tourism product? 

 

2. Explain the role of research in better advertising planning and also discuss the various pre testing 

techniques in advertising? 

 

3. What are the characteristics of Direct Marketing and also explain its advantages and disadvantages? 

 

4. What a note on Legal and Ethical issues in Advertising? Explain in detail? 

 

5. Write short notes on the following 

     a)  Ad Agency Functions 

     b)  Media Concepts 

     c)  Promotion Mix 

 

 


