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ASSIGNMENT 

Course Code  : MS - 68 
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Note: Attempt all the questions and submit this assignment to the Coordinator of your study 

centre. Last date of submission for July 2026 Semester is 31st October 2026 and for 

January 2027 Semester is 30th April 2027. 

 

1. Define Promotion Mix, Marketing Communication and Integrated Marketing communication? 

Explain in detail? 

 

2. What do you understand by advertising campaign? How is it different from advertisement? 

What are the various strategic considerations important for the success of an advertising 

campaign? 

 

3. What are the characteristics of Public Relations and also explain its advantages and 

disadvantages?  

 

4. What are the various legal issues faced by marketing managers involved in Integrated 

Marketing Communication? Explain in detail? 

 

5. Write short notes on the following 

a) SWOT Analysis 

b) Direct Marketing 

c) Media Buying Trends 

 

 


