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UTEUSHA hT IS : TH. . 3. -05
UTEUSHA T I : Terereh I fof o fore e
T T HThIS : . i, 31, 05/, TH. U./ 2026-2027
WU h TEAT : ot Tue
JAfereRraw a1k :100
Tt T2t o I ST |
1. &) st stfafem et VI £ AR et % forefier fore@on (Financial Statements)  (10+10)
T G SATaRIhdr3T o1 faar & guia fifs)
) AW (Accounting) % ST oht TIF hifTg)
2. (%) Uche YaTE faawur (Cash Flow Statement) & 319 T THgId 82 Uehg TaTe foaor (10+10)
TR it Tt fafer s aufa fifvg)

(@) TEieh faTet (Accounting Reports) & STIeRT FRIT STUTT 22 Tk SU=INT o forw
T R ST et farfir=T e <t fediet <t ==t hifso

3. feafafega § siar e fifo: (4x5)

(3h) "k <IMTd (Standard Cost) T 313}41'%?[ T (Estimated Cost)

(T) 1Y YaTe forewor (Funds Flow Statement) Sl “Tehg” ST T “ShISiiel ‘?T,Sﬁ’
HIYROT

Q) kg JaTe foreror (Cash Flow Statement) LRIEARCIACE) (Funds Flow
Statement)]

(%) JcI&T AN (Direct Costs) 9T SAJcT&l AWM (Indirect Costs)

4. TAfeReaw W Htem et feia: (4x5)

(%) UhE ==1C (Cash Budget)

@) ﬁ?ﬁqq@ﬁﬂﬂ (Sales Volume Variance)
(1) #| g9 fer=RoT (Labour Time Variance)
(1) W fea1eT (Segment Performance)

5. (%) FrAfRad TS & SATER 9 eI AT GEd (Absorption Costing) TIT (10+10)
Hiid AT 9gfT (Marginal Costing) 3 3¥atid 3T feeRoT (Income Statement) IR
Hif ;
3c1ed = 1,00,000 ShrsaT
farshl = 90,000 FhTEAT @ T3 fT 3HTS
it fAmtor amTd = 22 i $oTe
feor 3uftemT = 50,000
Torsrar wa farawor =1 = 210,000, TS/ 24,000 TiEdt 2 |



(@) 31 TT=, 2005 T THTH B 1A I o fo1€ Uah faf3mior shot & gaifera frmferfaa
Ffere fow T §1 3TT9eRT 31-3-2005 3 foTu Ar=refier ssie (Flexible Budget) Q8T &G &
AT 60%, 75%, 90% TE 100% &FFAT ER T AT il JATTA THTHT 2
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FA 15.0
I1g-ufardt =2 (50% &HaT )

g s (& o)
E@-1ETd Ud 7T 1.5
I IH 4.7
faferer yemmatte == 2.7
FA 8.9
TiEdt o (50% &HaT W)

g Tf3r ( o)
et 12.0
oaq 12.8
T YegeT T 2.0
FA 26.8

8 ITTHT T T & Tof -

oo oy aft SeuTe TRl T T T ST -t S5 45% T 65% e aeh ek T
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UTGUSHA T IS : TH. Y. 2. -06
LIEREL AL ED ;T wEyg
T 1 ST I : . |, 3. -06/2Y. UH. U./ 2026-2027
Qe hi TE&AT : Tt wug
arfereRhay aieh : 100
Tt T2t o I ST |

1. AT Yoo # INEe o AT o =3 i ST T aTcl TE HIEhT shi ST HifT) (20)
3c1E ST TIraTd itae Geeft fotay al fohe TehR wofare shtell 82 3199 3T T T8 & &
T wfierer o, e, Xpsieey, SHTeIfives Sl Ue Wit qoIT ST o FoIed o foTq Sweh aitee
HTYAT o1 = 3 R afed i

2. (%) 'STUTE T (Product Innovation) & ST T THEIT &7 ShU T &bl 1T IcTE ok fad i (20)
ST SATITIHAT FT Bl &, THESY
@) Frefafad yeie 7o § FH-8-F4 &7 ScTET & IS T
(i) I 7T (Introductory Stage)
(ii) I 3TTEAT (Growth Stage)
(iii) STEI STTEAT (Decline Stage)
319 = ST SHRVT Hied SATEAT ShifT)

3. forelt g ATerTRIs: €T3 o ToTT Uk fofv=T foraeor ATt sht == shifSre) Iedmar o fordur o (20)
ferrcor mreerm fore e SwRit 32

4, Tt st w HiR (4x5)
(&) HTehe. Rean o qear FreriRor Tt qeim #iehe SeRT Hedt Fefor Tt
(@) TS TR SR A SAlthedsh 3caTe
WEERl B (Cumulative Discount) T el < (Non-Cumulative Discount)
(%) §&H (Micro) Td =19 (Macro) ERIEul

5. FrefeRaa w wfem femfurat e (4x5)
() STIHT FaT ST AT | FHH feret forqurT Attt 1 srelt goredt o <1 719 2
(@) 3TE TIT (Product Mix)

() TeraurT SIwOr (Marketing Communication)
(¥T) STTET o AT SR Bt
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QUST shY HEAT : ot @ug
arfereha™ 3k : 100
gt gort o 3T A |
1. %) tlfﬁ IS (Capital Budgeting) o f3oiat & @1 frs3wor (Profit Analysis) % T W eg  (10+10)

YaTe farsdwor (Cash Flow Analysis) 3T U &RIT feRaT SITaT 82 7Tohg YaTE & SIRCIE
(Cash Flow Estimation) & T gid T 87

@) ABC fafieg 1,50,000 0T aTel! Teh TeiiF TRie W foem o & 81 aieEnsmT & forg
AT YSft 7 %20,000 T AT R STTawee: €, S aiEisHT i S7afe aHm 8 ®
STOR TH BT ST STUTET ok JaTe e &:

g 1: 725,000
g 2: 35,000
g 3: 745,000
¥ 4: 755,000
g 5: 760,000

Y 5 o i W T 1 7T (Salvage) I %15,000 BN ST 30T B

AT h:

1. Y-Sk Jafer (Payback Period) EIRILEIEISIY

2. U-sleh UTEE o SR YT IHFISHT sl detdT (Liquidity) sl fearfa ot fevauft fifsr)

2. ) AT AT (Dividend Policy) Sfearet 1R o TSI qod o T & Hecaqut i (10+10)
Tt 21 emyreT-smen WW (Dividend-based Share Valuation) T
SR W =T hITSIC T STeFardt IR o HeAohe o SHE ArSal i SATEAT shifory)

) T 3t faedwe ABC fafiee 3 Sl ot qoais o @ 81 St 3 v @ § wfa
I T6 T AT =T B feresr F ATTET 3B 5% ATiieh Ror 3T § sg <l ST0&T ?
freTeRT ST STufard fee aX 13% 2
AT h:

1. TITE qfg TS T STANT L GE SreFaeT I T AT 3 (Intrinsic Value) J1d
EAE

2. ITE I HT FAA ISR e %78 &, a1 fraffea shifor fof 2 stfres qeaifena
(Overvalued) g WW (Undervalued)|

3. %) oIS foaoT (Lease Financing) T 872 faf$= yebm it i W ==t ifSTe qem 37e oy (10+10)
S T JaTEy)
(@) =1 &1 St o oS faw &



feraor A Ltd. 3 B Ltd. (%)
IEED 400,000 3,50,000
40% of Sales 40% of Sales
ufad! arma
EED)) EED))
T @ 25,000 30,000
I 1,40,000 80,000

QT SR ol IR oS (Operating Leverage) T forftor it (Financial Leverage)
I HifS)

(&) TSit arste Trreieor afeisTet o o TR -9 & 8? Yok Yo i aftsmT i fafire
forereramat i s sy

(@) 10% it AT aTel! T % a1 e afeshd (Mutually Exclusive) GRESHTST X 3R Y
T ferem ot T 2 ereror frgem &

- qfESHT | feESET
X® | YO
0 ~70,000 | -70,000
1 10,000 | 50,000
2 20,000 | 40,000
3 30,000 | 20,000
4 45,000 | 10,000
5 60,000 | 10,000

10% B2 T T IFT IRESHTSAT T 3G A Hed (NPV) 1 ST (21 3 SH 909 Torieh
9 19 5 % foTw swueT: 0.909, 0.826, 0.751, 0.683 377 0.621 7

FreateRaa fawat w wiem fewafimat fefa:

(=) tlfﬁ T (Capital Rationing)

(Q) 3aiedt JeieH ST deieh (Techniques of Inventory Management)
(TT) 9T Jsie (Receivables Management)

(%) YSiT §T=AT (Capital Structure)

(10+10)

(4x5)



