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BACHELOR OF COMMERCE (B. COM.) 
Term-End Examination 

December, 2024 

BCOE–141 : PRINCIPLES OF MARKETING 

 Time : 3 Hours    Maximum Marks : 100 

Note : Answer any five questions. All questions 

carry equal marks.  

1. What is Marketing Environment ? Describe the 
micro and macro environment of marketing. 20 

2. How is market targeting different from market 

segmentation ? Explain the various market 
targeting strategies with the help of examples. 

20 

3. Explain the various stages of the product life 
cycle with examples. Describe the marketing 

strategies recommended at each stage of the 
product life cycle. 10+10 
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4. Describe the various channels of distribution 
with the help of examples. Explain the factors 
that influence the selection of channel. 10+10 

5. Discuss the role and relevance of promotion in 
marketing with examples. Explain the factors 
that affect the decision of promotion mix. 10+10 

6. What is rural marketing ? Explain with 
example. Describe the 4 A’s of rural marketing. 

20 

7. Explain the concept of digital marketing along 
with its advantages and limitations. Discuss 
the main tools of digital marketing. 20 

8. Write short notes on any four of the following :  

4×5=20 

(a) Relationship Marketing 

(b) Objectives of Pricing 

(c) Direct Marketing 

(d) Green Marketing 

(e) Experiential Marketing 

(f) Advertising 
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      BCOE–141 

okf.kT; esa Lukrd mikf/ (ch- dkWe-) 

l=kkar ijh{kk 

fnlEcj] 2024 

ch-lh-vks-bZ--141 % foi.ku ds fl¼kUr 

le; % 3 ?k.Vs     vf/dre vad % 100 

uk sV % fdUgha ik ¡p iz'uksa ds mÙkj nhft,A lHkh iz'uksa ds 

vad leku gSaA  

1- foi.ku ifjos'k D;k gS \ foi.ku ds O;f"V ifjos'k 

rFkk lef"V ifjos'k dh O;k[;k dhft,A 20 

2- cktkj y{; fu/kZj.k cktkj [kaMhdj.k ls fdl izdkj 

fHkUu gS \ cktkj y{; fu/kZj.k dh fofHkUu ;qfDr;ksa 

dk mnkgj.kksa ds lkFk o.kZu dhft,A 20 
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3- mRiknu thou pØ dh fofHkUu voLFkkvksa dk 

mnkgj.kksa ds lkFk o.kZu dhft,A mRiknu thou pØ 

dh izR;sd voLFkk ds fy, crkbZ tkus okyh foi.ku 

;qfDr;ksa dh O;k[;k dhft,A 10$10 

4- mnkgj.kksa dh lgk;rk ls fofHkUu forj.k ds ekè;eksa 

dh O;k[;k dhft,A forj.k ds ekè;e ds p;u dks 

izHkkfor djus okys ?kVdksa dk o.kZu dhft,A 10$10 

5- foi.ku esa lao/Zu dh Hkwfedk rFkk mlds egÙo dh 

mnkgj.k lfgr O;k[;k dhft,A lao/Zu feJ.k ds 

p;u dks izHkkfor djus okys dkjdksa dk o.kZu 

dhft,A   10$10 

6- xzkeh.k foi.ku D;k gS \ mnkgj.k lfgr o.kZu dhft,A 

xzkeh.k foi.ku ds 4 A’s (pkj A) dh O;k[;k 

dhft,A   20 
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7- fMthVy foi.ku dh ladYiuk dk o.kZu mldh

lhekvksa rFkk ykHkksa ds lkFk dhft,A fMthVy foi.ku

ds eq[; midj.kksa (tools) dh ppkZ dhft,A 20

8- fuEufyf[kr esa ls fdUgha pkj ij laf{kIr fVIif.k;k¡

fyf[k, %   4×5=20

(d) laca/ foi.ku

([k)  ewY; fu/kZj.k ds mís';

(x) izR;{k foi.ku

(?k)  gfjr foi.ku

(Ä)  vuqHkkokRed foi.ku

(p) foKkiu

× × × × × × × 
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