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B. B. A. IN RETAILING (BBARL)
Term-End Examination

December, 2024

BRL-111: RETAIL CONSUMER BEHAVIOUR

Time : 3 Hours Maximum Marks : 100

Note : Answer any five questions. All questions

carry equal marks.

1. (a) Explain the different segments of
consumer behavior in the retail industry.
10

(b) Why 1s product quality and pricing a
barrier in building loyal customers ?

Explain. 10

2. (a) Discuss the role of emotions in consumer

decision-making in Retail Industry. 10
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(b) State the influence of digitalization on

retail consumer behavior with examples.10

3. (a) What do you mean by consumer targeting

strategies ? Explain. 10

(b) How does store atmosphere influence

consumer buying behaviour ? Explain. 10

4. Differentiate between the following : 10+10
(a) Dynamic Pricing and Personalized Pricing

(b) Price Transparency and Price Accuracy

5. Explain the role of emotional appeal and trigger

points in promotions. 20

6. (a) State the factors influencing impulsive

buying behavior of a consumer. 10

(b) Explain with suitable examples some of the

best practices for social media engagement.

10

7. (a) Explain the 1importance of seamless
shopping experiences 1in influencing

consumer behaviour. 10
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(b) Why 1s product quality and pricing a
barrier in building loyal customers ?

Explain. 10

8. (a) What are the ethical considerations and

practices in retailing ? Explain. 10

(b) Explain the importance of cross-cultural

influences in retail industry. 10
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