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B. A. (VOCATIONAL STUDIES) 
TOURISM MANAGEMENT (BAVTM) 

Term-End Examination 
December, 2024 

BTMC–136 : TOURISM MARKETING 

 Time : 3 Hours    Maximum Marks : 100 

Note : (i) Answer any five questions in about  

600 words each.  

 (ii) All questions carry equal marks.  

1. What do you understand by Marketing 
Philosophies ? How does it influence a firm's 
marketing plan ? 20 

2. What is the difference between Product and 
Services ? How can services be classified ? 20 

3. Explain the terms Market and Market 

Segmentation. Also explain the importance of 
market segmentation in tourism. 20 
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4. Define Packaging. Explain the role of 

packaging in tourism with the help of suitable 

examples.  20 

5. Write short notes on the following : 4×5=20 

(a) Product Diversification 

(b) Characteristics of a good Brand 

(c) Sampling 

(d) Mobile Marketing 

6. What is Sales Promotion ? What are the tools of 

sales promotion ? 20 

7. Discuss the importance of people and process in 

the marketing mix for services. 20 

8. What are the various digital marketing 

platforms available for tourism marketing ? 

What are the disadvantages of digital 

marketing ? 20 

9. What is the need for Tourist Destination 

Planning ? What are the approaches of Tourist 

Destination Planning ? 20 
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10. Write short notes on any two of the following : 

2×10=20 

(a) Role of media in tourism 

(b) Tourism Supply Chain Management 
(TSCM)  

(c) E-commerce and tourism 
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      BTMC–136 

ch- ,- (O;kolkf;d vè;;u) i;ZVu izcU/u 

(ch- ,- oh- Vh- ,e-) 

l=kkar ijh{kk 

fnlEcj] 2024 

ch-Vh-,e-lh-–136 % i;ZVu foi.ku 

le; % 3 ?k.Vs     vf/dre vad % 100 

uk sV % (i) fdUgha ik ¡p iz'uksa ds mÙkj yxHkx 600 'kCnksa 

esa nhft,A 

 (ii) lHkh iz'uksa ds vad leku gSaA  

1- foi.ku n'kZu ls vki D;k le>rs gSa \ ;g fdlh iQeZ 

dh foi.ku ;kstuk dks dSls çHkkfor djrk gS \ 20 

2- mRikn vkSj lsokvksa esa D;k vUrj gS \ lsokvksa dks 

dSls oxhZÑr fd;k tk ldrk gS \ 20 
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3- cktkj rFkk cktkj foHkktu 'kCnksa dh O;k[;k dhft,A 

i;ZVu esa cktkj foHkktu ds egRo dks Li"V dhft;sA 

20 

4- iSdsftax dks ifjHkkf"kr dhft, A i;ZVu esa iSdsftax dh 

Hkwfedk dks mnkgj.k lfgr le>kb,A 20 

5- fuEufyf•r ij laf{kIr fVIif.k;k¡ fyf•, % 4×5=20 

(d)  mRikn fofo/hdj.k 

(•)  ,d vPNs czk.M ds y{k.k 

(x)  uewukdj.k @ çfrp;u 

(?k)  xfr'khy foi.ku 

6- fcØh çpkj D;k gS \ fcØh çpkj ds D;k midj.k  

gSa \     20 

7- lsokvksa ds fy, foi.ku feJ esa yksxksa vkSj çfØ;k ds 

egRo dh foospuk dhft,A 20 

8- i;ZVu foi.ku ds fy, miyC/ fofHkUu fMftVy 

foi.ku IysViQkWeZ dkSu&ls gSa \ fMftVy foi.ku ds 

D;k uqdlku gSa \ 20 
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9- i;ZVd xUrO; ;kstuk dh D;k t:jr gS \ i;ZVd 

xUrO; ;kstuk ds D;k n`f"Vdks.k gSa \ 20 

10- fuEufyf•r esa ls fdUgha nks ij laf{kIr fVIif.k;k¡ 

fyf•, %   2×10=20 

(d)  i;ZVu esa ehfM;k dh Hkwfedk 

(•)  i;ZVu vkiwfrZ  Ük̀a[kyk çca/u (Vh- ,l- lh- ,e-) 

(x)  bZ&dkWelZ vkSj i;ZVu 
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