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CPI-101 : CONSUMER AND CONSUMER
PROTECTION LEGISLATIONS

Time : 3 Hours Maximum Marks : 100

Note : This question paper consists of three Parts :
Part A, Part B and Part C. All Parts are

compulsory.

Part—A

Note : Write short notes on any four of the following
in about 150 words. Each note carries
5 marks. 4x5=20

1. Consumer satisfaction

2. Consumer International

3. Consumer manifesto

4. Consumerism

5. Trade Codes
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Part—B

Note : Answer any five questions in about
300 words each. FEach question carries
10 marks. 5x10=50

6. Discuss the different types of consumers.

7. Examine the various dimensions of consumer

environment.

8. Write a note on the Economic Development and

Consumer Movement.

9. Examine the reasons which necessitated the

need for protection of consumer rights.
10. Write a note on Consumer Empowerment.

11. Discuss the evolution and growth of consumer

movement in U.S.A.

12. Write a note on Corporate Ethics and Social
Audit.
Part—C

Note : Answer any two questions in about
500 words each. FEach question carries
15 marks. 2x15=30
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13. Critically evaluate the various aspects of
consumer buying behaviour.

14. Give a brief description of the consumer
movement in the developing countries.

15. Discuss the various categories of consumers.

16. Examine the grievance redressal mechanism
under the Consumer Protection Act, 1986.
What are its limitations ?
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