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MJM-029 : ADVERTISING AND PUBLIC
RELATIONS

Time : 3 Hours Maximum Marks : 100
Weightage : 70%

Note : (i) Answer any five questions.

(it) All questions carry equal marks.

1. Discuss the impact of cultural diversity in India
on advertising appeals. Choose a recent
advertising campaign and analyze how it
leveraged cultural diversity to create a

compelling advertising appeal.
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2. Discuss the concept of brand equity and its
significance. Provide an example of a brand
that has effectively built brand equity. Analyze
how this brand has strategically managed its
brand equity over time to achieve a competitive

advantage.

3. Discuss the roles and responsibilities of an
account planner, highlighting the key qualities
that make a good account planner. Provide
examples to 1illustrate the importance of

effective account planning in campaign success.

4. Discuss the creative process involved in
generating 1ideas for advertisements. Cite
examples of how successful ad campaigns have
effectively employed copywriting techniques to
capture the audience’s attention and convey the

intended message.

5. Trace the historical evolution of public relations
from its early origins to contemporary practice.
Discuss the influence of major historical events
and figures on the development of public
relations.
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6. Discuss the importance of communication in
public relations and the role it plays in building
relationships with internal and external
stakeholders. Provide examples of effective
communication strategies in Indian public
relations, both for internal publics (employees)

and external publics (media).

7. Discuss the classifications of crises and the
process of identifying a crisis. Using a case
study, evaluate the crisis management plan
and communication strategies employed.

8. Write short notes on any two of the following :
(a) Niche Public Relations
(b) Trade magazines
(¢) Geo-Demographic Segmentation

(d) Press Tours
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