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RELATIONS 

 Time : 3 Hours    Maximum Marks : 100 

   Weightage : 70% 

Note : (i) Answer any five questions.  

 (ii) All questions carry equal marks.  

1. Discuss the impact of cultural diversity in India 

on advertising appeals. Choose a recent 

advertising campaign and analyze how it 

leveraged cultural diversity to create a 

compelling advertising appeal. 
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2. Discuss the concept of brand equity and its 
significance. Provide an example of a brand 

that has effectively built brand equity. Analyze 
how this brand has strategically managed its 
brand equity over time to achieve a competitive 
advantage. 

3. Discuss the roles and responsibilities of an 
account planner, highlighting the key qualities 

that make a good account planner. Provide 
examples to illustrate the importance of 
effective account planning in campaign success. 

4. Discuss the creative process involved in 

generating ideas for advertisements. Cite 
examples of how successful ad campaigns have 

effectively employed copywriting techniques to 
capture the audience’s attention and convey the 
intended message. 

5. Trace the historical evolution of public relations 

from its early origins to contemporary practice. 
Discuss the influence of major historical events 
and figures on the development of public 
relations. 
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6. Discuss the importance of communication in 
public relations and the role it plays in building 

relationships with internal and external 
stakeholders. Provide examples of effective 
communication strategies in Indian public 

relations, both for internal publics (employees) 
and external publics (media). 

7. Discuss the classifications of crises and the 

process of identifying a crisis. Using a case 
study, evaluate the crisis management plan 
and communication strategies employed. 

8. Write short notes on any two of the following : 

(a) Niche Public Relations 

(b) Trade magazines 

(c) Geo-Demographic Segmentation 

(d) Press Tours 
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,e- ,- (i=kdkfjrk ,oa tulapkj) 

(,e- ,- ts- ,e- lh-) 

l=kkar ijh{kk 

fnlEcj] 2024 
,e-ts-,e-–029 % foKkiu vkSj tulaidZ 

le; % 3 ?k.Vs     vf/dre vad % 100 

  Hkkfjrk % 70% 

uk sV % (i) fdUgha ik ¡p iz'uksa ds mÙkj nhft,A 

 (ii) lHkh iz'uksa ds vad leku gSaA  

1- foKkiu vihyksa ij Hkkjr esa lkaLÑfrd fofo/rk ds 

çHkko ij ppkZ dhft,A ,d gkfy;k foKkiu vfHk;ku 

pqfu, vkSj fo'ys"k.k dhft, fd blus vkd"kZd 

foKkiu vihy cukus ds fy, lkaLÑfrd fofo/rk dk 

ykHk dSls mBk;kA 

2- czkaM bfDoVh dh vo/kj.kk vkSj blds egRo ij ppkZ 

dhft,A fdlh ,sls czkaM dk mnkgj.k çnku dhft, 

ftlus çHkkoh <ax ls czkaM bfDoVh dk fuekZ.k fd;k gSA 
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fo'ys"k.k dhft, fd çfrLi/hZ ykHk çkIr djus ds 

fy, bl czkaM us le; ds lkFk viuh czkaM bfDoVh 

dks j.kuhfrd :i ls dSls çcaf/r fd;k gSA 

3- ,d •krk ;kstukdkj dh Hkwfedkvksa vkSj ftEesnkfj;ksa 

ij ppkZ dhft, vkSj mu çeq• xq.kksa ij çdk'k 

Mkfy, tks ,d vPNk •krk ;kstukdkj cukrs gSaA 

vfHk;ku dh liQyrk esa çHkkoh •krk ;kstuk ds egRo 

dks le>kus ds fy, mnkgj.k çnku dhft,A 

4- foKkiuksa ds fy, fopkj mRiUu djus esa 'kkfey 

jpukRed çfØ;k ij ppkZ dhft,A mnkgj.k nhft, 

fd dSls liQy foKkiu vfHk;kuksa us n'kZdksa dk è;ku 

•hapus vkSj bfPNr lans'k nsus ds fy, dkWihjkbfVax 

rduhdksa dks çHkkoh <ax ls fu;ksftr fd;k gSA 

5- tulaidZ ds çkjafHkd mn~Hko ls ysdj ledkyhu 

çFkkvksa rd ds ,sfrgkfld fodkl dk irk yxkb,A 

tulaidZ ds fodkl ij çeq• ,sfrgkfld ?kVukvksa 

vkSj vk¡dM+ksa ds çHkko ij ppkZ dhft,A 

6- tulaidZ esa lapkj ds egRo vkSj vkarfjd vkSj ckgjh 

fgr/kjdksa ds lkFk laca/ cukus esa bldh Hkwfedk ij 
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ppkZ dhft,A Hkkjr ds tulaidZ esa vkarfjd turk 

(deZpkfj;ksa) vkSj ckgjh turk (ehfM;k) nksuksa ds 

fy, çHkkoh lapkj j.kuhfr;ksa ds mnkgj.k çnku 

dhft,A 

7- ladVksa ds oxhZdj.k vkSj ladV dh igpku djus dh 

çfØ;k ij ppkZ dhft,A ,d dsl vè;;u dk 

mi;ksx djrs gq,] ladV çca/u ;kstuk vkSj fu;ksftr 

lapkj j.kuhfr;ksa dk ewY;kadu dhft,A 

8- fuEufyf•r esa ls fdUgha nks ij laf{kIr fVIif.k;k¡ 

fyf•, % 

(v)  vkyk tulaidZ 

(c)  O;kikj if=kdk,¡ 

(l)  Hkw&tulkaf[;dh; foHkktu 

(n)  çsl VwlZ 

  

 

 

 








