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TOURISM STUDIES  

(DTS, BTS, BHM, MTM/MTTM-II) 

Term-End Examination 

December, 2024 

TS–6 : TOURISM MARKETING 

 Time : 3 Hours    Maximum Marks : 100 

Note : (i)  Answer any five questions in about  

600 words each. 

 (ii)  All questions carry equal marks.  

1. What is tourism marketing and how is it 

different from the marketing of other physical 

products ? Explain how mass marketing is 

different from product differentiated marketing 

and target marketing. 20 
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2. Define marketing research. Explain its 

purpose, importance and scope in tourism 

operations.  20 

3. Give an account of the International tourism 

market and Domestic tourism market of India. 

20 

4. Compare and contrast the role of National 

Tourist Organisation and the role of Local 

Bodies in the marketing of India as a tourism 

destination. 20 

5. Explain how User Status, Usage Rate, Loyalty 

Status, Buyer-Readiness Stage and Attitudes 

are factors in developing marketing strategies. 

20 

6. What role do NGOs play in a developing and 

vast country like India ? Discuss with suitable 

examples NGOs intervention in tourism. 20 
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7. Explain the relationship between seasonal 

variation and tourism. Choose any state in 

India and suggest steps how that state can be 

marketed during its peak and lean tourist 

season respectively. 20 

8. What are the challenges faced in 

accommodation marketing ? Discuss various 

levels of demand the hoteliers have to deal 

with. Suggest marketing strategies that can be 

adopted for each level of demand. 20 

9. Discuss the relevance of trade fairs and travel 

marts in tourism promotion in context to India. 

20 

10. Write short notes on the following in about  

150 words each : 4×5=20 

(i) Discounting tactics in tourism pricing 
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(ii) Specific features of airline marketing 

(iii) Characteristics of Process (as an element of 

the 5th P) 

(iv) Briefly explain any two pricing  

strategies. 
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      TS–6 

i;ZVu vè;;u (Mh- Vh- ,l-] ch- Vh- ,l-] 

ch- ,p- ,e-] ,e- Vh- ,e-@,e- Vh- Vh- ,e-&II) 

l=kkar ijh{kk 

fnlEcj] 2024 

Vh-,l-–6 % i;ZVu foi.ku 

le; % 3 ?k.Vs     vf/dre vad % 100 

uk sV % (i) fdUgha ik ¡p iz'uksa ds mÙkj (izR;sd) yxHkx 

600 'kCnksa eas nhft,A  

 (ii) lHkh iz'uksa ds vad leku gSaA  

1- i;ZVu foi.ku D;k gS vkSj ;g vU; HkkSfrd mRiknksa ds 

foi.ku ls fdl çdkj fHkUu gS \ crkb, fd lewg 

foi.ku] mRikn oSfHkU; forj.k vkSj yf{kr forj.k ls 

fdl çdkj fHkUu gSA 20 
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2- foi.ku vuqla/ku dks ifjHkkf"kr dhft,A i;ZVu 

fØ;kvksa esa blds mís';] egRo vkSj {ks=k dks Li"V 

dhft,A   20 

3- vUrjkZ"Vªh; i;ZVu cktkj vkSj Hkkjr ds ?kjsyw i;ZVu 

cktkj dk ys•k&tks•k çLrqr dhft,A 20 

4- Hkkjr dk ,d i;ZVu xarO; ds :i esa foi.ku 

(ekdZsfVax) djus gsrq us'kuy VwfjLV vkWxZsukbts'ku dh 

Hkwfedk rFkk LFkkuh; fudk;ksa dh Hkwfedk dh rqyuk 

dhft, vkSj vUrj crkb,A 20 

5- crkb, fd fdl çdkj foi.ku j.kuhfr;ksa dks fodflr 

djus esa miHkksDrk dk LVsVl (lkekftd fLFkfr)] 

miHkksx nj] ykW;YVh LVsVl (oiQknkjh fLFkfr)] Øsrk 

rRijrk pj.k rFkk vfHk#fp;k¡] fu/kZjd rRo gksrs gSaA 

20 

6- ,d fodkl'khy rFkk cMs+ ns'k tSls Hkkjr esa]  

,u- th- vks- D;k Hkwfedk fuHkkrs gSa \ i;ZVu esa  

,u- th- vks- dh lafyIrrk ij mi;qDr mnkgj.kksa dh 

lgk;rk ls ppkZ dhft,A 20 
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7- ekSleh fofHkUurk vkSj i;ZVu esa lEcU/ crkb,A Hkkjr 

esa fdlh ,d jkT; dk pquko dhft, vkSj mu mik;ksa 

ds ckjs esa crkb, ftuls og jkT; vius ^ihd* 

(pje) rFkk ^yhu* ^{kh.k* lhtu esa vius i;ZVu dk 

foi.ku dj ldrk gSA 20 

8- vkokl foi.ku esa dkSu&lh pqukSfr;k¡ vkrh gSa \ ek¡x 

ds fofHkUu Lrjksa ij ppkZ dhft, ftuls ,d gksVy 

Lokeh dks fuiVuk iM+rk gSA mu foi.ku j.kuhfr;ksa dk 

>qdko nhft, ftUgsa çR;sd Lrj dh ek¡x gsrq viuk;k 

tk ldrk gSA  20 

9- Hkkjr ds lUnHkZ esa i;ZVu lao/Zu@çpkj esa O;kikj esyksa 

rFkk VªSoy ekVZ dh çklafxdrk ij ppkZ dhft,A 20 

10- fuEufyf•r esa ls çR;sd ij yxHkx 150 'kCnksa esa 

laf{kIr fVIif.k;k¡ fyf•, % 4×5=20 

(i) i;ZVu dher fu/kZj.k esa NwV nsus dh j.kuhfr;k¡ 
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(ii) ,;jykbu foi.ku dh fo'ks"k ço`fÙk;k¡ 

(iii) çfØ;k (5oha P ds rRo ds :i esa) dh 

fo'ks"krk,¡ 

(iv) fdUgha n k s dher&fu/kZj.k j.kuhfr;ksa dh laf{kIr 

O;k[;k dhft,A 

 

 

 

 

 

 

 

 

× × × × × × × 
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