
 

C–2125/AMK–1 P. T. O. 

No. of Printed Pages : 4 AMK–1 

BACHELOR’S DEGREE 

PROGRAMME  

(BDP)  

Term-End Examination 

December, 2025 

AMK-1 : MARKETING  
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Note : Attempt any five questions. All questions 

carry equal marks. 

1. Explain the concept of marketing mix with 

example.   10 

2. What is market segmentation ? Explain its 

importance. 4+6 

3. Describe product mix and product line 

strategies with suitable example. 10 

4. Discuss profit-oriented objectives and sales- 

volume objectives of pricing. 5+5 
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5. What are the various functions of channels 

of distribution ? Explain with example. 10 

6. Explain the five categories of functional 

middlemen. Give suitable example to 

support your answer. 10 

7. Discuss briefly the various factors affecting 

promotion mix. 10 

8. How are salespersons different from other 

employees of the firm ? Narrate the qualities 

of a good salesperson. 5+5  

9. Write short notes on the following : 5+5 

(a) Sales promotion  

(b) Branding 
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Lukrd mikf/k dk;ZØe  

(ch- Mh- ih-) 

l=kar ijh{kk  

fnlEcj] 2025 

,-,e-ds-&1 % ekdsZ¥Vx 

le; % 2 ?k.Vs   vf/kdre vad % 50  

uksV % fdUgha ik¡p iz'uksa ds mÙkj nhft,A lHkh iz'uksa ds vad 

leku gSaA 

1- foi.ku feJ dh vo/kkj.kk dks mnkgj.k lfgr le>kb,A  

10 

2- ckt+kj [k.Mhdj.k D;k gS \ blds egRo dks le>kb,A  

4+6 

3- mRikn feJ.k rFkk mRikn ykbu ;qfDr;ksa dh mnkgj.k lfgr 

O;k[;k dhft,A 10 

4- ewY; fu/kkZj.k ds ykHk&mUeq[k mís';ksa rFkk foØ;&ifjek.k 

mís';ksa dh O;k[;k dhft,A 5$5 



 [ 4 ] AMK–1 

C–2125/AMK–1 

5- forj.k ds ek/;eksa ds fofHkUu dk;Z D;k gSa \ mnkgj.k 

lfgr le>kb,A 10 

6- dk;Zdkjh e/;LFkksa ds ik¡p izdkjksa dh O;k[;k dhft,A 

vius mÙkj ds leFkZu esa mnkgj.k izLrqr dhft,A 10 

7- lao/kZu feJ.k dks izHkkfor djus okys fofHkUu dkjdksa dh 

O;k[;k dhft,A 10 

8- lsYleSu QeZ vU; deZpkfj;ksa ls fdl izdkj fHkUu gSa \ 

,d vPNs lsYleSu ds xq.kksa dks bafxr dhft,A 5$5 

9- fuEufyf[kr ij laf{kIr fVIif.k;k¡ fyf[k, % 5$5 

(d) foØ; lao/kZu 

([k) czk¥.Mx  

× × × × × 

 

 

 

 

 

 

 

 


