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BACHELOR’S DEGREE
PROGRAMME
(BDP)
Term-End Examination

December, 2025
AMK-1 : MARKETING

Time : 2 Hours Maximum Marks : 50

Note : Attempt any five questions. All questions

carry equal marks.

1. Explain the concept of marketing mix with
example. 10
2. What is market segmentation ? Explain its
1mportance. 4+6
3. Describe product mix and product line
strategies with suitable example. 10
4. Discuss profit-oriented objectives and sales-

volume objectives of pricing. 5+5

C-2125/AMK-1 P.T.O.



[2] AMK-1

5. What are the various functions of channels
of distribution ? Explain with example. 10
6. Explain the five categories of functional
middlemen. Give suitable example to
support your answer. 10
7. Discuss briefly the various factors affecting
promotion mix. 10
8. How are salespersons different from other
employees of the firm ? Narrate the qualities
of a good salesperson. 5+5

9. Write short notes on the following : 5+5
(a) Sales promotion

(b) Branding
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