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Note : Attempt any five questions. All questions 

carry equal marks. 

1. (a) “Technology is much more than just 

computers.” Justify this statement. 10  

(b) In the manufacturing industry, which 

department's computer system plays a 

very important role ? Explain with the 

help of examples.  10  

2. (a) Explain various functions of 

Merchandise Management System. 10  
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(b) “Seeing the growth of the retail 

industry, it can be safely said that the 

future of MMS is bright in India.” 

Comment upon this statement. 10  

3. (a) “The POS system can provide standard 

and customized reports to the retailer.” 

Elucidate the above statement. 10  

(b) What do you mean by Product 

Catalogue ? Elaborate some of them. 10  

4. (a) What do you mean by Integrated Retail 

Execution System ? Describe the 

components of the Store Execution 

System.  5, 5  

(b) What is Loyalty Management ? What 

are the common features of retail 

loyalty ? Discuss the types of loyalty 

programme.  5, 5  
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5. (a) What is Retail Business Intelligence ? 

Discuss the steps which are helpful to 

move towards advanced customer 

analytics.  10  

(b) What are the various obstacles to 

effective retail reporting ? Discuss them 

in detail.  10  

6. (a) Explain brick-and-mortar retailing with 

examples.  10  

(b) “E-tailing is a new concept in India and 

online retailing is a tedious task here.” 

Comment on this statement. 10  

7. Write short notes on any four of the 

following :  4×5=20  

(a) Integrated Marketing Campaign 

Management  

(b) Planning and Communications  

(c) Information Technology in Retail  

(d) Merchandise Assortment Planning  

(e) KPI and Compliance visibility.  
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8. Distinguish between any four of the 

following :   4×5=20 

(a) Multi-channel Integration and Omni 

Channel Integration  

(b) Business Intelligence and Mobile 

Business Intelligence.  

(c) Visual Merchandising and Planogram 

Implementation  

(d) Multi-channel analytics and Cross 

channel analytics  

(e) Inventory Management and Supply 

Chain Management  
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 BRL–110 

ch- ch- ,- (fjVsy)  

(ch- ch- ,- vkj- ,y-) 

l=kar ijh{kk  

fnlEcj] 2025 

ch-vkj-,y-&110 % [kqnjk {ks= esa vkbZ- Vh- dk 

vuqiz;ksx 

le; % 3 ?k.Vs   vf/kdre vad % 100  

uksV % fdUgha ik¡p iz'uksa ds mÙkj nhft,A lHkh iz'uksa ds vad 

leku gSaA 

1- (d) ßçkS|ksfxdh] flQZ daI;wVj ls dgha vf/kd gSAÞ bl 

dFku dk vkSfpR; fl¼ dhft,A  10 

([k) fofuekZ.k m|ksx esa fdl foHkkx dk daI;wVj flLVe 

cgqr egRoiw.kZ Hkwfedk fuHkkrk gS \ mnkgj.k ds }kjk 

O;k[;k dhft,A 10 
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2- (d) eky çca/ku ç.kkyh (Merchandise 

Management System) ds fofHkUu dk;ksaZ dh 

O;k[;k dhft,A 10 

 ([k) ß[kqnjk m|ksx dh o`f¼ dks ns[krs gq,] ;g dgk tk 

ldrk gS fd Hkkjr esa eky çca/ku ç.kkyh dk Hkfo"; 

mTToy gSAÞ bl dFku ij fVIi.kh dhft;sA 10  

3- (d) ßihvks,l (POS) ç.kkyh [kqnjk O;kikjh dks ekud 

vkSj vuqdwfyr fjiksVZ çnku djrh gSAÞ mi;qZDr dFku 

dks Li"V dhft,A 10  

([k) mRikn lwph ls vki D;k le>rs gSa \ bldh foLr`r 

O;k[;k dhft,A 10 

4- (d) ,dhÏr [kqnjk fu"iknu ç.kkyh ls vki D;k le>rs 

gSa \ LVksj fu"iknu ç.kkyh ds ?kVdksa dh O;k[;k 

dhft,A  5] 5 

([k) oQknkjh çca/ku (Loyalty Management) D;k 

gS \ [kqnjk oQknkjh (Retail Loyalty) dh 

lkekU; fo'ks"krk,¡ D;k gSa \ oQknkjh dk;ZØe ds 

çdkjksa ij ppkZ dhft,A 5] 5  
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5- (d) [kqnjk O;kikj vklwpuk (bUVsyhtsUl) D;k gS \ mu 

dneksa ij ppkZ dhft, tks mUur xzkgd fo'ys"k.k dh 

fn'kk esa vkxs c<+us esa lgk;d gSaA 10  

([k) çHkkoh [kqnjk fjiks²Vx esa fofHkUu ck/kk,¡ D;k gSa \ mu 

ij foLrkj ls ppkZ dhft,A 10 

6- (d) fczd vkSj eksVZj dh [kqnjk fcØh dks mnkgj.k lfgr 

le>kb,A 10  

([k) ßbZ&Vsfyax Hkkjr esa ,d ubZ vo/kkj.kk gS vkSj 

vkWuykbu fjVsfyax ;gk¡ ,d dfBu dke gSAÞ bl 

dFku ij fVIi.kh dhft,A 10 

7- fuEufyf[kr esa ls fdUgha pkj ij laf{kIr fVIif.k;k¡  

fyf[k, %   4”5=20 

(d) ,dhÏr foi.ku vfHk;ku çca/ku  

([k) ;kstuk vkSj lapkj  

(x) [kqnjk {ks= esa lwpuk çkS|ksfxdh  

(?k) eky oxhZdj.k ;kstuk (Merchandise 

Assortment Planning) 

(³) dsihvkbZ (KPI) vkSj vuqikyu n`';rk  
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8- fuEufyf[kr esa ls fdUgha pkj esa varj crkb, % 4”5=20 

(d) cgq&ek/;e (Multi-channel) ,dhdj.k vkSj 

vkseuh ek/;e (Omni Channel) ,dhdj.k  

([k) O;kikj cqf¼erk (Business Intelligence) vkSj 

eksckby O;kikj cqf¼erk 

(x) fotqvy edsaZMkbftax vkSj Iykuksxzke dk;kZUo;u  

(?k) cgq&ek/;e fo'ys"k.k (Multi-channel 

analytics) vkSj ØkWl ek/;e (Cross channel) 

fo'ys"k.k  

(³) bUosaVjh çca/ku vkSj vkiw£r Ükà[kyk çca/ku 

× × × × × 

 

 

 

 

 

 

 

 


