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B. B. A. IN RETAILING 

(BBARIL) 

Term-End Examination 

December, 2025 

BRL-111 : RETAIL CONSUMER BEHAVIOUR  

Time : 3 Hours  Maximum Marks : 100 

Note : Answer any five questions. All questions 

carry equal marks. 

1. Describe briefly emerging online 

technologies in retailing. 20 

2. How do cultural dimensions influence 

consumer behaviour ? Explain with suitable 

example.   20 
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3. (a) Explain with example the importance of 

values, beliefs and ethics in retailing. 10 

(b) What is socio-cultural belief ? Explain 

its influence on retail consumer 

behaviour. 10 

4. How is brand loyalty important for retail 

businesses ? Also define brand identity and 

brand value with example. 10+4+4+2 

5. Describe various types of influencers. How 

do the influencer marketing impact 

consumer behaviour ? Give suitable example 

to support your answer. 12+8 

6. “Return on investment is a crucial metric 

used by retailers to evaluate the 

effectiveness and profitability of their 

promotional activities.” Explain. 20 
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7. Explain various visual merchandising 

techniques and their influence on  

consumer attention briefly. Cite suitable 

examples.  20 

8. Write short notes on any two of the 

following :  10+10 

(a) Targeting retail consumers 

(b) Retail consumer segmentation 

(c) AR and VR in retailing 

(d) Influence of online reviews and ratings 

on consumer behaviour 

9. Write short notes on the following : 4×5=20 

(a) Importance of retail consumer 

behaviour 
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(b) Importance of economic factors in retail 

consumer behaviour 

(c) Needs and motivation in retail 

consumer behaviour 

(d) Online consumer shopping behaviour 
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ch- ch- ,- (fjVsfyax)  

(ch- ch- ,- vkj- vkbZ- ,y-) 

l=kar ijh{kk  

fnlEcj] 2025 

ch-vkj-,y-&111 % [kqnjk miHkksDrk O;ogkj 

le; % 3 ?k.Vs   vf/kdre vad % 100  

uksV % fdUgha ik¡p iz'uksa ds mÙkj nhft,A lHkh iz'uksa ds vad 

leku gSaA 

1- [kqnjk {ks= esa mHkjrh vkWuykbu rduhfd;ksa dk laf{kIr 

o.kZu dhft,A  20 

2- miHkksDrk O;ogkj dks lkaLÏfrd vk;ke fdl izdkj 

izHkkfor djrs gSa \ mfpr mnkgj.k lfgr O;k[;k  

dhft,A   20 
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3- (v) [kqnjk {ks= esa ewY;] /kkj.kk ,oa uSfrdrk ds egRo dh 

mnkgj.k lfgr O;k[;k dhft,A 10 

(c) lkekftd&lkaLÏfrd /kkj.kk D;k gS \ [kqnjk 

miHkksDrk O;ogkj ij blds izHkko dk o.kZu  

dhft,A  10 

4- [kqnjk O;olk;ksa ds fy;s czkaM fu"Bk fdl izdkj egRoiw.kZ  

gS \ czkaM igpku vkSj czkaM ewY; dks Hkh mnkgj.k lfgr 

ifjHkkf"kr dhft,A 10+4+4+2 

5- fofHkUu izdkj ds bU¶yq,UllZ (influencers) dk o.kZu 

dhft,A bU¶yq,Ulj foi.ku miHkksDrk O;ogkj dks fdl 

izdkj izHkkfor djrk gS \ vius mÙkj ds leFkZu esa mfpr 

mnkgj.k izLrqr dhft,A 12+8 

6- ßfuos'k ij izfrQy [kqnjk foØsrkvksa }kjk viuh lao/kZu 

xfrfof/k;ksa dks izHkko'khyrk vkSj ykHkiznkrk dk ewY;kadu 

djus ds fy, mi;ksx fd;k tkus okyk ,d egRoiw.kZ 

rjhdk gSAÞ o.kZu dhft,A 20 

7- fofHkUu izdkj dh fotqvy eps±Mkb¥tx rduhdksa ,oa 

xzkgdksa ds vo/kku ij muds izHkkoksa dh O;k[;k dhft,A 

mfpr mnkgj.k izLrqr dhft,A 20 
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8- fuEufyf[kr esa ls fdUgha nks ij laf{kIr fVIif.k;k¡ fyf[k, % 

10+10 

(v) [kqnjk miHkksDrkvksa dk y{;hdj.k 

(c) [kqnjk miHkksDrk [k.Mhdj.k 

(l) [kqnjk {ks= esa AR ,oa VR 

(n) miHkksDrk O;ogkj ij vkWuykbu leh{kkvksa ,oa js¥Vx 

dk izHkko 

9- fuEufyf[kr ij laf{kIr fVIif.k;k¡ fyf[k, % 4×5=20 

(v) [kqnjk miHkksDrk O;ogkj dk egRo 

(c) [kqnjk miHkksDrk O;ogkj esa vk£Fkd dkjdksa dk egRo 

(l) [kqnjk miHkksDrk O;ogkj esa vko';drk,¡ ,oa izsj.kk 

(n) vkWuykbu miHkksDrk [kjhnkjh O;ogkj 

× × × × × 

 

 

 

 

 


