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B. B. A. IN RETAILING
(BBARIL)
Term-End Examination
December, 2025

BRL-111: RETAIL CONSUMER BEHAVIOUR

Time : 3 Hours Maximum Marks : 100

Note : Answer any five questions. All questions

carry equal marks.

1. Describe briefly emerging online
technologies in retailing. 20
2. How do cultural dimensions influence
consumer behaviour ? Explain with suitable

example. 20
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3. (a) Explain with example the importance of

values, beliefs and ethics in retailing. 10

(b) What is socio-cultural belief ? Explain
its influence on retail consumer

behaviour. 10

4. How is brand loyalty important for retail
businesses ? Also define brand identity and
brand value with example. 10+4+4+2

5. Describe various types of influencers. How
do the influencer marketing impact
consumer behaviour ? Give suitable example
to support your answer. 12+8

6. “Return on investment is a crucial metric
used by retailers to evaluate the
effectiveness and profitability of their

promotional activities.” Explain. 20
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7. Explain various visual merchandising
techniques and their influence on
consumer attention briefly. Cite suitable
examples. 20

8. Write short notes on any two of the
following : 10+10

(a) Targeting retail consumers

(b) Retail consumer segmentation

(¢) AR and VR in retailing

(d) Influence of online reviews and ratings

on consumer behaviour

9. Write short notes on the following : 4x5=20

(a) Importance of  retail consumer

behaviour
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(b) Importance of economic factors in retail

consumer behaviour

(¢c) Needs and motivation 1in retail

consumer behaviour

(d) Online consumer shopping behaviour
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L3R TA.- 111 : G YA ATER

THY ; 3 HUS Afrehad 37 : 100

FT : fHd gia g9 & 0 ST gyl g & HF

T gl

1. TEU & H I A qhAITRA h Gl
U HIY | 20
2. UMK HFOBR I HEhdh AEW fhd YHR
gifad #Xd § 2 Sfud SceXu gfgd e
TSI | 20
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(31) TRU & | 7oA, RN T Afaehdl & Hed hi

3QTEL0T Afed Al hifsid | 10

(9) AT -Tihfds aRom @1 & ? TEd

U] IR W THH YWE <kl U

i | 10

. G0 Feur & fad sie fsa1 form g Agcaqul
T ? 9 9E9M 3R wie ged &l off | wfed
R SIfST | 10+4+4+2

. fafy= &R & THIEE (influencers) &1 90

HITT | THIR fauur Susiiern =FawR &1 ford
YR JAIfId I & 2 3794 IR & g9 H 3faa
ST T HIfSTT | 12+8
“fae W gfawa geu fasmarstt gR oTat da=
Tfafafert st gureRierar SR YT 1 Jedih
F & U SuFm fohan SH el T Hecqol
AT T 1" Ui IS | 20
UTEh! o ST T Ieh YUTEl 1 AT hifSq |

3ferd 3SR YA hifeIg | 20
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8. Trafafea # 9 fe=l & W wfera fewfort fafew .

10+10
(1) TR STTRIST 1 AehTor

(91) TR SUHRKI BUES[RI

(9) TgU &9 § AR T VR

(T) IR AR T Aeed qHienedi ug e

EAREIE]

9. Trafafea w wfara fewfort fafge : 4x5=20

(37) TR UK HTGR H e

(9) TEN SR SRR H 37 R T Hec
() G U FIeR § TeavIhard ud JIon
() ATTeE 9T USRI STaER

X X X X X
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