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BTMC-136 : TOURISM MARKETING

Time : 3 Hours Maximum Marks : 100

Note : (i) Answer any five questions in about

600 words each.

(it) All questions carry equal marks.

1. Define Marketing. Explain the six
marketing philosophies and their influence

on a firm’s marketing policies. 20

2. Define Marketing Research. Explain the
steps of Research Design in brief. 20
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3. What do you wunderstand by Target
Marketing ? What is the process of Target
Marketing ? 20

4. What are the levels of Tourism Products ?

How will you design a tourism product ? 20

5. Write short notes on the following : 4x5=20
(a) Market segment
(b) Mobile marketing
(¢) Marketing Information System (MIS)

(d) Characteristics of a brand

6. Describe the different methods of pricing

commonly used in tourism industry. 20

7. Define personal selling. Discuss the process
of personal selling with examples from

tourism industry. 20

8. What can be the physical evidences in
tourism and hospitality industry ? What are
the important elements of servicescape

model ? 20
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9. Discuss the different levels of tourism

destination planning with examples. 20
10. Write notes on any two of the following :
2x10=20
(a) Collaborative Marketing Approach
(b) Promotion Mix

(¢) e-Commerce and Tourism
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