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MJIM-020/MJIM-120 : INTRODUCTION TO
JOURNALISM AND MASS COMMUNICATION
Time : 3 Hours Maximum Marks : 100

Weightage : 70%

Note : Answer any five questions. All questions

carry equal marks.
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1. Describe the history and development of
news agencies in India. Also explain how
news agencies play an important role in
journalism. 20

2. What do you understand by Integrated
Marketing Communication (IMC) ? Discuss
any five tools of IMC. 20

3. Describe the AIDA and DAGMAR models of
consumer response to advertising and
marketing activities. 20

4. Write a detailed note on the current status
of Indian Film Industry. 20

5. Describe the history and development of
Radio in India after independence. 20

6. List out the theories classified under

psychological theories of mass
communication. Discuss any two
psychological theories of mass
communication. 20
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7. Explain the following communication
research methods : 2x10=20
(a) Content Analysis
(b) Observation

8. Write short notes on any four of the
following : 4%x5=20
(a) PEST Analysis
(b) Media Kit
(¢) Gyan Darshan
(d) RNI
(e) Data Driven Journalism

(f) Gerbner’s model of communcation
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ThRTRET 3T SHEER § S TdehT
fewm/Tn, T, (ueRiiar 3tk SHEw)
(dt, ST, €T, W, UH. 9t./uh, T, W, UM, 91)

L EIGRCEIES |}
feawr, 2025
WS, U, -020 /TH.H.TH, - 120 : USThIRAr 3
SHEER Rl URe™
THY : 3 g2 STfeeTT 3% : 100

gIRkar : 70%

FT : fHd gia g9 & I ST gy g & 3HF

qar g |

1. 9YRd H 9UER e & sfaeg eiR fawm o
JUE HIGT | WY & I8 off JaRe f& d=ewia
H R TS fhe qe weequl g e
Tl 20
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. Thighd fIUUH T=R (IMC) ¥ 19 1 T\ & 2

IMC & o= uter STsTol W ==t SIS | 20

. fogmmm @ik fouum nfafaf=i & wfd susdiear =t

yfafesam & AIDA 3R DAGMAR HiSdl sl 9

ST | 20
AReT fhed 3T 1 Jaar fearfa R faega feooft
fafem | 20

. HdFdl & o1 9Rd § e & sfaed iR fawm 1

U HifI | 20

. W oo § siid afied SR

fagral & g TRTl SHEER & R &
T fagra W ==t Hifer | 20

IS 2x10=20
(31) wrEit foawers o/ fav-awg fagerso
() 37aceR (Observation)
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g. frfafed & ¥ fodl wr W wfyw feofmt

fafera - 4x5=20

(31) PEST fageivo

(a) Hifean fee

(9) M e

() RNI

(3) < Haferd TSRt

(%) TR 1 IR AlSd
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PG 1qLIGemom, @&LHuled WwmHMID CleuE 6t
§&eU6L QHTLIL / MA, @FLOILI6L
LOMID QeUGHR6N FHH6UEL QHTL L
(PGDJMC / MAJMC)

amev-ield Caiey
lq FLDLI - 2025
MJIM-020/MIM-120: @&LHILI6L MHMILD Cl6UEGR6T &HeI6L

QEMLY SMPSLD

ChyL: 3 Loewn SIHSULE LDEHLIQLIETIS6IT: 100

GO gCamIb RhH CHTaNsEH&HE UHevalssea|.
D6 G EITEHSEHSGSLD FLOLDMET LOSILICILIETITS 61T
2 _6iTereur.

1. @nHwimailed Q&S Hmiaiehigereon
eureuMm WMMID eueMI&FSlemt aeuflégHeaLd.
ugSlensuied Q&S HMIe6TTHIS6T
sTeleUTM)] (P&HHIL LIRIG 6uHSHSesTm et
(TEOTLIENG LD 665 &6 LD ? (20)

2. Integrated Marketing Communication (IMC) @GULD
Pruse eteotent LlhgH QamenHijgen? mMCc @est
JCHID BHS HmeNsmenls LD
QNQUTHSSH6LD. (20)
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3. ellemburd WMMID &FHenSLLGSGISH6L
IbL_6)11q &60185 b &&ITeuT [ISHTCeUMI)
bL_6)Iq &60&&Haf6tT AIDA LDMHMILD DAGMAR

wrgfsemer aleufléseaL. (20)

4. AQnslw HeovgiuL g Glemmullest HHCLTENGLL
Bemev GGG alifleumssr GMiLienU 6T(LHSHEYLD.

(20)

5.  &SHATSHOGL DG @HHmened
QUTQeTTTeOIUT6 QUeLMMI LMHMID QuaTjF&enul

el &&6LD. (20)

6. QEUGRET HH6UL QGHTL L 2 6Tailisd
Gaemur@aensr S1p eusnsLILGSSLILLL
Camunpsemner LLIguleO(hRISeT ? Gl6E Qe
&HeU6L (ML upmiul gCaeId Qs
2 enelwed GamLum(hgHements LMHM)

QIS SSH6LD. (20)

7. MNesreu(pLd QST HIMLFS (LPEmMEEmET

NeN& G mIGH6N: (10X2=20)
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a. 2 TNl &5 LGLILMUIE (Content Analysis)
b. &660TILIL| (Observation Method)
8. MNetreu(peussTeUMMIEL JCHEMID BHT6sIS
GMILYseeL M GMULSHEDEN 61(PGQLD:
(4x5=20)
a. PEST U@LUUMeY
b. Wiquim &L
c. (€6 HiT6r60T
d. Qpi. 6T601. 8.
e. B8] 2 h5IH0 QLI
£. Qagufledl HoH6u6L QML LS.

XXX XX
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