No. of Printed Pages : 7 TS-06

TOURISM STUDIES
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Term-End Examination
December, 2025
TS-06 : TOURISM MARKETING

Time : 3 Hours Maximum Marks : 100

Note : (i) Attempt any five questions in about

600 words each.

(i) All questions carry equal marks.
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1. What do you understand by a travel and
tourism product ? With the help of
examples, explain the various tourism
products.

2. What i1s the importance and role of
supplementary accommodation in tourism ?
Explain the different types of
supplementary accommodation.

3. What are the characteristics of tourist
transport products ? What type of linkages
are required for the promotion of tourist
transport business ?

4. How 1s forecasting applicable in tourism
industry ? Discuss the major forecasting

techniques.
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5. What is the significance of Brochures in tour
operations marketing strategy ? Explain
with suitable examples.

6. “A travel agency 1s an intermediary
organisation between the producers and
consumers of tourism services.” Explain the
sales and promotion methods adopted by the
travel agency.

7. What do you understand by strategic
planning ? How can you assess the
marketing effectiveness of an airline ?

8. What do you wunderstand by market
segmentation ? What type of questions
would you ask before grouping the tourists

into market segments ?
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9. What are the various forms of alternative
accommodation ? List out some of the
positive  characteristics of alternative
accommodation.

10. Describe a questionnaire. What key factors
should be considered while designing a

questionnaire ?
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