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Note : Attempt both Part A and Part B. 

 Part—A  

1. Distinguish between any two of the 

following :  2×5=10 

 (a) Selling concept and Societal marketing 

concept 

 (b) Micro and Macro marketing 

environment 

 (c) Related and Unrelated product 

diversification 

 (d) Branding and Packaging 
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2. Write short notes on any two of the  

following :  2×5=10 

 (a) Repositioning 

 (b) Bases of segmentation of consumer 

markets 

 (c) Product mix and product line strategies 

 (d) Product Life Cycle  

 Part—B  

Note : Attempt any three questions. 

3. Explain the process of new product 

development giving suitable examples. 10 

4. ‘‘Price determination is critical for the 

success of the product.’’ Comment on the 

statement. Mention the methods of price 

determination. 7+3 

5. Discuss the various factors influencing the 

choice of channel of distribution. 10 

6. Explain the term ‘Retailer’. Discuss the 

functions of retailers with example. 4+6 

7. Explain ‘Promotion Mix’. Discuss its various 

components giving relevant examples of 

each.    10 
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 AMK–1 

Lukrd mikf/k dk;ZØe (ch- Mh- ih-) 

l=kar ijh{kk  

twu] 2025 

,-,e-ds-&1 % ekdsZ¥Vx 

le; % 2 ?k.Vs   vf/kdre vad % 50  

uksV % nksuksa [k.Mksa ([k.M ^v* ,oa [k.M ^c*) ds mÙkj nhft,A 

 [k.M&v  

1- fuEufyf[kr esa ls fdUgha nks esa vUrj Li"V dhft, % 

2×5=10 

 (d) foØ; vo/kkj.kk ,oa lkekftd foi.ku vo/kkj.kk  

 ([k) O;f"V ,oa lef"V foi.ku ifjos'k 

 (x) lac¼ ,oa vlac¼ mRikn fofo/khdj.k 

 (?k) czkafMax ,oa fMCckcanh (iSdsftax) 

2- fuEufyf[kr esa ls fdUgha nks ij laf{kIr uksV~l fyf[k, %  

2×5=10 

 (d) iqu%fLFkfr;u 

 ([k) miHkksDrk cktkj ds [k.Mhdj.k ds vk/kkj 
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 (x) mRikn feJ.k ,oa mRikn Ükà[kyk ;qfDr;k¡  

 (?k) mRikn thou pØ 

 [k.M&c  

uksV % fdUgha rhu iz'uksa ds mÙkj nhft,A 

3- mfpr mnkgj.k nsrs gq, u, mRikn ds fodkl dh izfØ;k 

dh O;k[;k dhft,A 10 

4- ßmRikn dh lQyrk ds fy, ewY; fu/kkZj.k egRoiw.kZ gSAÞ 

bl dFku dh foospuk dhft,A ewY; fu/kkZj.k dh fof/k;ksa 

dks bafxr dhft,A 7$3 

5- forj.k ek/;e ds p;u dks izHkkfor djus okys fofHkUu 

dkjdksa dh O;k[;k dhft,A 10 

6- ^QqVdj O;kikjh* 'kCn dh O;k[;k dhft,A QqVdj 

O;kikjh ds dk;ks± dh mfpr mnkgj.k lfgr O;k[;k 

dhft,A   4$6 

7- ^lao/kZu feJ.k* dk o.kZu dhft,A blds fofHkUu ?kVdksa 

dh mnkgj.k lfgr O;k[;k dhft,A 10 

× × × × × 

 

 


