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Note : (i) Attempt any five questions. 

 (ii) All questions carry equal marks. 

1. What do you understand by marketing 

environment ? Discuss the various 

components of marketing environment that 

are important for scanning the company.  

5+15 

2. Differentiate between market segmentation 

and targeting. Explain the various bases of 

market segmentation with the help of 

examples.  5+15 
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3. What do you understand by the concept of 

new product development ? Explain the 

steps involved in new product development 

process with the help of examples. 5+15 

4. Discuss the relevance of pricing in the 

marketing mix. Describe various objectives 

of pricing.   10+10 

5. Discuss various factors influencing the 

choice of distribution channels, giving 

suitable examples. 20 

6. Discuss the role of the promotion mix. 

Explain the various components of the 

promotion mix with the help of examples.  

7+13 

7. Discuss the concept of service marketing 

along with its key characteristics. Explain 

the challenges associated with services 

marketing with the help of examples. 5+15   
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8. Write short notes on any four of the 

following :  4×5=20 

(a) Integrated Marketing Communication 

(b) Product Life Cycle (PLC) 

(c) Social Marketing 

(d) Sales Promotion 

(e) Digital Marketing 

(f) Rural Marketing 
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okf.kT; esa Lukrd  

(ch- dkWe-) 

l=kar ijh{kk  

twu] 2025 

ch-lh-vks-bZ-&141 % foi.ku ds fl¼kUr 

le; % 3 ?k.Vs   vf/kdre vad % 100  

uksV % (i) fdUg° ik¡p iz'uksa ds mÙkj nhft,A  

 (ii) lHkh iz'uksa ds vad leku gSaA 

1- foi.ku ifjos'k ls vki D;k le>rs gSa \ dEiuh }kjk tk¡p 

fd, tkus okys foi.ku ifjos'k ds fofHkék ?kVdksa dh 

O;k[;k dhft,A 5+15 
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2- cktkj [kaMhdj.k ,oa y{; fu/kkZj.k esa varj Li"V dhft,A 

cktkj [kaMhdj.k ds fofHkék vk/kkjksa dk mnkgj.kksa lfgr 

o.kZu dhft,A  5+15 

3- u, mRikn ds fodkl dh vo/kkj.kk ls vki D;k le>rs  

gSa \ u, mRikn ds fodkl dh izfØ;k esa 'kkfey fofHkék 

pj.kksa dk mnkgj.kksa lfgr o.kZu dhft,A 5+15 

4- foi.ku feJ.k esa ewY; fu/kkZj.k ds egRo dh O;k[;k 

dhft,A ewY; fu/kkZj.k ds fofHkék mís';ksa dk o.kZu 

dhft,A   10+10 

5- forj.k ek/;eksa ds p;u dks izHkkfor djus okys ?kVdksa dh 

mfpr mnkgj.kksa lfgr O;k[;k dhft,A 20 

6- lao/kZu feJ.k dh Hkwfedk dh O;k[;k dhft,A lao/kZu 

feJ.k ds fofHkék ?kVdksa dk mnkgj.k lfgr o.kZu dhft,A 

7+13 

7- lsok foi.ku dh vo/kkj.kk dk mudh eq[; fo'ks"krkvksa 

lfgr o.kZu dhft,A lsokvksa ds foi.ku esa vkus okyh 

pqukSfr;ksa dk mnkgj.k lfgr o.kZu dhft,A 5+15 
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8- fuEufyf[kr esa ls fdUg° pkj ij laf{kIr fVIif.k;k¡  

fyf[k, %   4×5=20 

(v) ,dhÏr foi.ku laizs"k.k 

(c) mRikn thou pØ 

(l) lkekftd foi.ku 

(n) foØ; lao/kZu 

(;) fMftVy foi.ku 

(j) xzkeh.k foi.ku 

× × × × × 

 

 

 

 

 

 


