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Term-End Examination 

June, 2025 

BRL-110 : IT APPLICATION IN RETAIL 

Time : 3 Hours  Maximum Marks : 100 

Note : Attempt any five questions. All questions 

carry equal marks. 

1. What are the emerging trends in IT 

applications for the retail sector ? Discuss 

the key challenges faced by retailers in 

implementing IT solutions. 10+10 

2. (a) Describe the importance of Business 

Intelligence (BI) in retail decision-

making. 10 

(b) How does a Point of Sale (PoS) system 

function in a retail environment ? 10 
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3. (a) Explain how the Warehouse 

Management System and the goods 

dispatch-picking function operate 

within MMS. 10 

(b) Discuss the future of Merchandise 

Management Systems (MMS) in the 

context of the growing retail industry in 

India.  10 

4. (a) What do you mean by inventory 

management in retail business ? 

Discuss its main objectives. 3+7 

(b) What are the benefits of using a Bar 

Coding System in inventory 

management ? 10 

5. How can retailers leverage customer data to 

improve marketing strategies ? Evaluate the 

role of interactive marketing in 

transforming customer engagement in 

retail.   10+10 
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6. (a) What are the key components of a 

successful supply chain management 

strategy in retail ? 10 

(b) Describe the impact of e-Commerce on 

traditional retail businesses. 10 

7. Write short notes on any four of the 

following  :  4×5=20 

(a) Customer Data Privacy 

(b) Impact of Social Media on Retail 

(c) Omni-Channel Retailing 

(d) Electronic Weighing Scales in 

Supermarket 

(e) Digital Signage 

8. Distinguish between any four of the 

following  :  4×5=20 

(a) ‘Manual Purchase Order’ and ‘Semi-

Auto-Purchase Order’ 
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(b) ‘Store Keeping Unit (SKU)’ and 

‘Universal Product Code (UPC) ’ 

(c) ‘Data Mining’ and ‘Data Warehouse’ 

(d) ‘Customer-centric Marketing’ and ‘One-

Size-fits-all Marketing’ 

(e) ‘CRM’ and ‘Social CRM’ 
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 BRL–110 

ch- ch- ,- (fjVs¥yx)  

(ch- ch- ,- vkj- vkbZ- ,y-) 

l=kar ijh{kk  

twu] 2025 

ch-vkj-,y-&110 % [kqnjk {ks= esa vkbZ- Vh- vuqiz;ksx 

le; % 3 ?k.Vs   vf/kdre vad % 100  

uksV % fdUgha ik¡p iz'uksa ds mÙkj nhft,A lHkh iz'uksa ds vad 

leku gSaA 

1- [kqnjk {ks= ds fy, vkbZ- Vh- vuqiz;ksxksa esa mHkjrs #>ku D;k 

gSa \ vkbZ- Vh- lek/kku ykxw djus esa [kqnjk foØsrkvksa ds 

lkeus vkus okyh izeq[k pqukSfr;ksa ij ppkZ dhft,A10+10 

2- (d) [kqnjk fu.kZ; ysus esa fctusl baVsfytsal (BI) ds 

egRo dk o.kZu dhft,A 10 
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([k) [kqnjk okrkoj.k esa IokbaV vkWQ lsy (PoS) ç.kkyh 

dSls dk;Z djrh gS \ 10 

3- (d) xksnke çca/ku ç.kkyh (Warehouse 

Management System) vkSj eky çs"k.k&mBkus 

dk dk;Z ,e-,e-,l- ds Hkhrj dSls lapkfyr gksrk gS] 

crkb,A  10 

([k) Hkkjr esa c<+rs [kqnjk m|ksx ds lanHkZ esa O;kikfjd 

çca/ku ç.kkyh (MMS) ds Hkfo"; ij ppkZ 

dhft,A  10 

4- (d) [kqnjk O;kikj esa bUosaVªh çca/ku ls vki D;k le>rs  

gSa \ blds eq[; mís';ksa ij ppkZ dhft,A 3$7 

([k) bUosaVªh çca/ku esa ckj dksfMax ç.kkyh dk mi;ksx djus 

ds D;k ykHk gSa \ 10 

5- foi.ku j.kuhfr;ksa dks csgrj cukus ds fy, [kqnjk foØsrk 

xzkgd MsVk dk ykHk dSls mBk ldrs gSa \ [kqnjk {ks= esa 

xzkgd tqM+ko dks cnyus esa ikjLifjd foi.ku dh Hkwfedk 

dk ewY;kadu dhft,A 10$10 
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6- (d) [kqnjk O;kikj esa ,d lQy vkiwfrZ Ükà[kyk çca/ku 

j.kuhfr ds çeq[k ?kVd D;k gSa \ 10 

([k) ikjaifjd [kqnjk O;olk;ksa ij bZ&dkWelZ ds çHkkoksa dk 

o.kZu dhft,A 10 

7- fuEufyf[kr esa ls fdUgha pkj ij laf{kIr fVIif.k;k¡ fyf[k, % 

4×5=20 

(d) xzkgd MsVk xksiuh;rk 

([k) [kqnjk O;kij ij lks'ky ehfM;k dk çHkko 

(x) vkseuh&pSuy [kqnjk fcØh (omni-channel 

retailing) 

(?k) lqijekdsZV esa bysDVªkWfud Hkkj ekiu (Electronic 

Weighing Scales) 

(³) fMftVy lkbust (Digital Signage) 

8- fuEufyf[kr esa ls fdUgha pkj esa varj crkb, % 4×5=20 

(d) ̂ eSuqvy [kjhn vkns'k* vkSj ^v/kZ&Lopkfyr [kjhn 

vkns'k* 
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([k) ̂ LVksj dhfiax ;wfuV (SKU)* vkSj ^;wfuolZy çksMDV 

dksM (UPC)* 

(x) ^MsVk ekbfuax* vkSj ^MsVk os;jgkml* 

(?k) ^xzkgd&dsafær foi.ku* vkSj ^,d vkdkj&lHkh ds 

fy, mi;qDr foi.ku* 

(³) ^lh- vkj- ,e- (CRM)* vkSj ^lkekftd  

lh-vkj-,e- (Social CRM)* 

× × × × × 

 

 

 

 

 

 

 

 

 

 

 


