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June, 2025

BRL-111 : RETAIL CONSUMER BEHAVIOUR

Time : 3 Hours Maximum Marks : 100

Note : Answer any five questions. All questions

carry equal marks.

1. (a) Do loyal customers come with higher
frequency in  Retail  Store ?

Comment. 10

A-160/BRL-111 P.T.O.



[2] BRL-111
(b) Explain the role of store atmosphere

and physical cues in consumer decision-

making process. 10

2. (a) Explain the role of store signages on

consumer information processing. 10

(b) What is dynamic pricing ? How is it
different from personalized pricing ?

Explain. 10

3. “More and more retailers are using social
media for promoting their products
and services." Explain with the help of

examples. 20

4. (a) How can reviews and ratings affect
consumers buying  behaviour @ ?

Explain. 10
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(b) How in store displays trigger impulse

buying behaviour of a customer ?

Explain. 10

5. Explain the 1impact of social media
integration and social commerce on
consumer behaviour in influencing purchase

decisions. 20

6. (a) What 1s meant by Post-Purchase
Dissonance ? Discuss different types of
customer dissonance with suitable

examples. 10

(b) How is effectiveness of Brand Loyalty
Programmes measured ? Explain with

suitable examples. 10

7. (a) What are socio-cultural beliefs ? How
do they impact retail business ?
Explain with the help of suitable

examples. 10
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(b) Explain the role of cultural norms and
customs n influencing retail

consumers. 10

8. (a) Differentiate between Personalization

and Customization. 10

(b) Differentiate  between  Augmented

Reality (AR) and Virtual Reality

(VR). 10
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