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June, 2025 

BTMC-136 : TOURISM MARKETING  

Time : 3 Hours  Maximum Marks : 100 

Note : (i) Attempt any five questions in about 

600 words each. 

 (ii) All questions carry equal marks. 

1. What are the unique characteristics of 

services ? Explain their corresponding 

marketing strategies. 20  

2. How is Service different from Products ? 

How can we classify services ? 20 
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3. What is relevance of market segmentation ? 

What are the variables used for market 

segmentation ? 20 

4. What is positioning ? What are the 

approaches and methods of positioning ? 20 

5. Write short notes on the following : 4×5=20 

(a) Societal Marketing Concept 

(b) Integrated Marketing 

(c) Mobile Marketing 

(d) Local Level Planning 

6. What are the factors influencing the pricing 

of a tourism product ? 20 

7. What is the relevance of sales promotion ? 

Describe the commonly used sales promotion 

tools in tourism industry. 20 

8. Discuss the importance of distribution 

channels in tourism. Also explain the 

distribution channel designs commonly used 

in tourism.  20 
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9. What do you understand by Direct 

Marketing ? What are the traditional 

methods of Direct Marketing ? 20 

10. Write short notes on any two of the  

following :  2×10=20 

(a) Servicescape 

(b) Tourism Product Life Cycle 

(c) Destination Marketing Organisations 
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ch- ,- (O;kolkf;d v/;;u) i;ZVu izca/ku 

(ch- ,- oh- Vh- ,e-) 

l=kar ijh{kk  

twu] 2025 

ch-Vh-,e-lh-&136 % i;ZVu foi.ku 

le; % 3 ?k.Vs   vf/kdre vad % 100  

uksV % (i) fdUgha ik¡p iz'uksa ds mÙkj yxHkx 600 'kCnksa 

(izR;sd) esa nhft,A 

 (ii) lHkh iz'uksa ds vad leku gSaA 

1- lsokvksa dh vf}rh; fo'ks"krk,¡ D;k gSa \ mudh lEcfU/kr 

foi.ku j.kuhfr;ksa dh foospuk dhft,A 20 

2- mRiknksa ls lsok dSls fHkék gS \ ge lsokvksa dks dSls oxhZÏr 

dj ldrs gSa \  20 

3- cktkj foHkktu dh D;k izklafxdrk gS \ cktkj foHkktu 

ds fy, mi;ksx fd, tkus okys pj D;k gSa \ 20 

4- fLFkfr fu/kkZj.k D;k gS \ fLFkfr fu/kkZj.k ds fofHkék 

n`f"Vdks.k vkSj izfof/k;k¡ D;k gaS \ 20 
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5- fuEufyf[kr ij laf{kIr fVIif.k;k¡ fyf[k, % 4×5=20 

(v) lkekftd foi.ku vo/kkj.kk  

(c) lesfdr foi.ku 

(l) xfreku foi.ku 

(n) LFkkuh; Lrj fu;kstu 

6- ,d i;ZVu mRikn ds dher fu/kkZj.k dks izHkkfor djus 

okys rRo D;k gSa \ 20 

7- fcØh izpkj dh D;k izklafxdrk gS \ i;ZVu m|ksx esa 

lkekU; :i ls iz;ksx fd, tkus okys fcØh izpkj lk/kuksa 

dk o.kZu dhft,A 20 

8- i;ZVu esa forj.k ek/;eksa ds egRo dk o.kZu dhft,A 

i;ZVu esa lkekU; :i ls iz;qDr fd, tkus okys forj.k 

ek/;e fMtkbuksa dh Hkh foospuk dhft,A 20 

9- izR;{k foi.ku ls vki D;k le>rs gSa \ izR;{k foij.k dh 

ijEijkxr izfof/k;k¡ D;k gSa \ 20 

10- fuEufyf[kr esa ls fdUgha nks ij laf{kIr fVIif.k;k¡ fyf[k, %

     2×10=20 

(v) lsok gsrq HkkSfrd okrkoj.k 

(c) i;ZVu mRikn thou pØ 

(l) xUrO; foi.ku laxBu 

× × × × × 


