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Note : (i) This question paper is divided into 

three Parts—Part A, Part B and  

Part C. 

 (ii) All Parts are compulsory.  

Part—A 

Note : Write short notes on any four of the 

following in about 150 words each. 

Each note carries 5 marks. 4×5=20 

1. Ethical Consumer. 

2. Meaning of Consumer. 
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3. Characteristics of consumer buying.  

4. Council for Fair Business Practices. 

5. Consumer protection in ancient India. 

Part—B 

Note : Answer any five questions in about  

300 words each. Each question carries 

10 marks. 5×10=50 

6. Write a note on the Family Consumer 

Environment. 

7. Discuss the various theories of consumer 

behaviour. 

8. Examine the role of Consumer International 

in the Consumer Movement.  

9. Briefly discuss the rights enumerated in the 

Consumer Protection Act. 

10. Discuss the role of advertisement in 

spreading the consumerism. 

11. Discuss the consumer education initiatives 

undertaken by the government of India. 
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12. Discuss the inordinate delay, repeated 

adjournments and enforcement of decisions 

as limitations in consumer redressal.  

Part—C 

Note : Answer any two questions in about  

500 words each. Each question carries 

15 marks. 2×15=30 

13. Critically evaluate the various dimensions of 

Consumer Demand. 

14. Discuss the main characteristics of 

consumer movement in America and 

Europe. 

15. Write an essay on Consumer Corporate 

Social Responsibility. 

16. Give a brief description of Consumer 

Protection Laws in India. 
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 CPI–101 

miHkksDrk laj{k.k esa izek.k&i=  

(lh- lh- ih-) 

l=kar ijh{kk  

twu] 2025 

lh-ih-vkbZ-&101 % miHkksDrk ,oa miHkksDrk laj{k.k 

fo/kku 

le; % 3 ?k.Vs   vf/kdre vad % 100  

uksV % (i) iz'u&i= rhu Hkkxksa&Hkkx ^d*] Hkkx ^[k* vkSj Hkkx 

^x* esa foHkkftr gSA  

 (ii) lHkh Hkkx vfuok;Z gSaA 

Hkkxµd 

uksV % fuEufyf[kr esa ls fdUgha pkj ij (izR;sd) yxHkx  

150 'kCnksa esa laf{kIr fVIif.k;k¡ fyf[k,A izR;sd fVIi.kh ds 

5 vad gSaA 4×5=20 

1- uhfrijd (Ethical) miHkksDrk 
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2- miHkksDrk dk vFkZ 

3- miHkksDrk [kjhnkjh dh fo'ks"krk,¡ 

4- dkmafly QkWj Qs;j fctusl izSfDVlst 

5- izkphu Hkkjr esa miHkksDrk laj{k.k 

Hkkxµ[k 

uksV % fuEufyf[kr iz'uksa esa ls fdUgha ik¡p ds mÙkj (izR;sd) 

yxHkx 300 'kCnksa esa nhft,A izR;sd iz'u ds 10 vad gSaA  

5×10=50 

6- ifjokj miHkksDrk ifjos'k ij ,d uksV fyf[k,A 

7- miHkksDrk O;ogkj ds fofo/k fl¼karksa dh ppkZ dhft,A 

8- miHkksDrk vkanksyu esa miHkksDrk (Consumer) baVjus'kuy 

dh Hkwfedk dh tk¡p dhft,A 

9- miHkksDrk laj{k.k vf/kfu;e esa mfYyf[kr vf/kdkjksa dh 

la{ksi esa ppkZ dhft,A 

10- miHkksDrkokn ds izpkj&izlkj esa foKkiu dh Hkwfedk dh 

ppkZ dhft,A 

11- miHkksDrk f'k{kk ds {ks= esa Hkkjr ljdkj dh igy 

(initiative) dh ppkZ dhft,A 
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12- miHkksDrk&f'kdk;rksa ds fuokj.k dh lhekvksa ds :i esa 

vR;f/kd foyac] ckjackj LFkxu vksj fu.kZ; ykxw djus tSls 

dkjdksa dh ppkZ dhft,A 

Hkkxµx 

uksV % fuEufyf[kr iz'usa esa ls fdUgha nks ds mÙkj (izR;sd) yxHkx 

500 'kCnksa esa nhft,A izR;sd iz'u ds 15 vad gSaA  

2×15=30 

13- miHkksDrk ek¡x ds fofo/k vk;keksa dk vkykspukRed 

ewY;kadu dhft,A 

14- vesfjdk vkSj ;wjksi esa miHkksDrk vkanksyu dh eq[; 

fo'ks"krkvksa dh ppkZ dhft,A 

15- miHkksDrk dkWiksZjsV lkekftd ftEesnkjh ij ,d fuca/k 

fyf[k,A 

16- Hkkjr esa miHkksDrk laj{k.k dkuwuksa dk la{ksi esa o.kZu 

dhft,A 

× × × × × 

 

 

 


