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Term-End Examination

June, 2025

MJM-029 : ADVERTISING AND PUBLIC

RELATIONS

Time : 3 Hours Maximum Marks : 100

Note : (i) Attempt any five questions.

(it) All questions carry equal marks.

1. Describe the various types of audience
segmentation, including geographic,
demographic, geo-demographic, behavioral
and psychographic segmentation, with

appropriate examples. 20
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2. Discuss the organizational structure of
advertising agencies, highlighting the key
departments and their functions. Provide
examples of Indian advertising campaigns
that have showcased effective collaboration
among these departments to achieve

campaign objectives. 20

3. Explain the pre-testing and post-testing
techniques of advertising research, including
their significance and application in the

Indian advertising landscape. 20

4. Discuss the wave theory and media

dominance theory of media planning. 20

5. Explain the importance of internal publics
in public relations and the various tools and
techniques used to communicate with them,
providing suitable examples for each.
Examine the importance of media research
and web search in evaluating public

relations efforts. 20

6. Explore the interrelation between celebrity
management and corporate image

management, using case studies of Indian
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celebrities who have influenced the image of

the brands they endorse. 20
7. Discuss the various steps of campaign

planning in detail. 20
8.  Write short notes on any fwo of the following :

10x2=20

(a) Corporate Governance

(b) Corporate Social Responsibility

(¢) Digital Branding

(d) Rejoinders
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