No. of Printed Pages : 6 TS-06

TOURISM STUDIES
(CTS, DTS, BTS, BHM (Ex-Diploma),
MTM/MTTM-II)
Term-End Examination

June, 2025

TS-06 : TOURISM MARKETING

Time : 3 Hours Maximum Marks : 100

Note : (i) Attempt any five questions in about

600 words each.

(it) All questions carry equal marks.

1. What is a Marketing Plan ? Explain the
purposes of a Marketing Plan using relevant
examples. 20

2. Describe the purpose and relevance of
Familiarisation Tours in the promotion of a

tourism destination. 20
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How can application of technology facilitate
better information in the tourism industry ?

Explain with the help of suitable examples.

20

What are the key areas 1in tourism
marketing that require forecasting ? What
factors influence the accuracy of these

forecasts ? 20

How does electronic media contribute to the
marketing of local foods ? Explain with the

help of suitable examples. 20

Describe the various levels of the
distribution channels for tourism products
and services. 20
What is Market Research ? What is the
purpose of Market Research in Tourism

Industry ? Explain with examples. 20
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8. What do you understand by Marketing Mix
in service industry ? Explain the importance

of People, Process and Physical Evidence as
sub-elements of the five P’s in Marketing
Mix. 20

9. What are the various forms of alternative
accommodation ? List out some of the
positive  characteristics of alternative
accommodation. 20

10. Write short notes on any two of the

following : 10x2=20

(a) Relationship between Price and

Demand

(b) Difference between Product Line and

Product Mix

(c) Break-even Point
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