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TS–06 : TOURISM MARKETING  
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Note : (i) Attempt any five questions in about 

600 words each. 

 (ii) All questions carry equal marks. 

1. What is a Marketing Plan ? Explain the 

purposes of a Marketing Plan using relevant 

examples.  20 

2. Describe the purpose and relevance of 

Familiarisation Tours in the promotion of a 

tourism destination. 20  
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3. How can application of technology facilitate 

better information in the tourism industry ? 

Explain with the help of suitable examples. 

20 

4. What are the key areas in tourism 

marketing that require forecasting ? What 

factors influence the accuracy of these 

forecasts ?  20 

5. How does electronic media contribute to the 

marketing of local foods ? Explain with the 

help of suitable examples. 20 

6. Describe the various levels of the 

distribution channels for tourism products 

and services. 20 

7. What is Market Research ? What is the 

purpose of Market Research in Tourism 

Industry ? Explain with examples. 20 
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8. What do you understand by Marketing Mix 

in service industry ? Explain the importance 

of People, Process and Physical Evidence as 

sub-elements of the five P’s in Marketing 

Mix.     20  

9. What are the various forms of alternative 

accommodation ? List out some of the 

positive characteristics of alternative 

accommodation. 20  

10. Write short notes on any two of the  

following :  10×2=20 

(a) Relationship between Price and 

Demand 

(b) Difference between Product Line and 

Product Mix 

(c) Break-even Point  
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i;ZVu v/;;u (lh- Vh- ,l-] Mh- Vh- ,l-]  

ch- Vh- ,l-] ch- ,p- ,e- (,Dl fMIyksek)]  

,e- Vh- ,e-@,e- Vh- Vh- ,e-&II) 

l=kar ijh{kk  

twu] 2025 

Vh-,l-&06 % i;ZVu foi.ku 

le; % 3 ?k.Vs   vf/kdre vad % 100  

uksV % (i) fdUgha ik¡p iz'uksa ds mÙkj yxHkx 600 'kCnksa 

(izR;sd) esa nhft,A 

 (ii) lHkh iz'uksa ds vad leku gSA 

1- foi.ku ;kstuk D;k gS \ izklafxd mnkgj.kksa dk mi;ksx 

djrs gq, ,d foi.ku ;kstuk ds mís';ksa dh foospuk 

dhft,A   20 



 [ 5 ] TS–06 

B–1715/TS–06 P. T. O. 

2- ,d i;ZVu xUrO; ds izpkj esa ifjp;kRed Vwjksa ds mís'; 

rFkk izklafxdrk dk o.kZu dhft,A 20 

3- i;ZVu m|ksx esa csgrj lwpuk iznku djus esa rduhdh dk 

iz;ksx dSls fd;k tk ldrk gS \ mi;qDr mnkgj.kksa dh 

lgk;rk ls foospuk dhft,A 20 

4- i;ZVu foi.ku esa eq[; {ks= D;k gSa ftuesa iwokZuqeku dh 

vko';drk gS \ bu iwokZuqekuksa dh lVhdrk dks izHkkfor 

djus okys rRo D;k gSa \ 20 

5- LFkkuh; Hkkstuksa ds foi.ku esa bysDVªkWfud ehfM;k dSls 

;ksxnku nsrk gS \ mi;qDr mnkgj.kksa dh lgk;rk ls foospuk 

dhft,A   20 

6- i;ZVu mRiknksa rFkk lsokvksa ds fy, forj.k ek/;eksa 

(pSuyksa) ds fofHkék Lrjksa dk o.kZu dhft,A 20 

7- cktkj vuqla/kku D;k gS \ i;ZVu m|ksx esa cktkj vuqla/kku 

dk mís'; D;k gS \ mnkgj.k lfgr foospuk dhft,A 20 
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8- lsok m|ksx esa foi.ku feJ ls vki D;k le>rs gSa \ 

foi.ku feJ esa ik¡p ^ih* ds mi&rRoksa ds :i esa O;fDr;ksa] 

izfØ;k rFkk HkkSfrd lk{; ds egRo dh foospuk dhft,A 

20 

9- oSdfYid vkoklksa ds fofHkék :i D;k gSa \ oSdfYid 

vkokl dh dqN ldkjkRed fo'ks"krkvksa dks lwphc¼ 

dhft,A   20 

10- fuEufyf[kr esa ls fdUgha nks ij laf{kIr fVIif.k;k¡ fyf[k, % 

10×2=20 

(v) ek¡x rFkk dher ds chp lEcU/k  

(c) mRikn js[kk rFkk mRikn feJ ds chp vUrj  

(l) ykHk&vykHk fLFkfr 

× × × × × 

 

 

 

 

 


