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Note : Attempt any five questions. All questions 

carry equal marks. 

1. What is Marketing Environment ? Explain 

various factors of Micro Environment. 3+7 

2. Explain Psychological factors influencing 

consumer behaviour. 10 

3. Describe various stages of product life-cycle. 

10 

4. Explain break-even analysis and target-

profit pricing. 10 
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5. Explain total system approach and total cost 

approach of physical distribution. 10 

6. Who are wholesalers ? Explain various 

functions of wholesaler. 5+5 

7. Explain AIDA theory of selling with suitable 

example.   10 

8. What are the various objectives of 

advertising ? Explain. 10 

9. Write short notes on the following : 5+5 

(a) Packaging 

(b) Marketing Mix 
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 AMK–001 

Lukrd mikf/k dk;ZØe  

(ch- Mh- ih-) 

l=kar ijh{kk  

twu] 2026 

,-,e-ds-&001 % foi.ku 

le; % 2 ?k.Vs   vf/kdre vad % 50  

uksV % fdUgha ik¡p iz'uksa ds mÙkj nhft,A lHkh iz'uksa ds vad 

leku gSaA 

1- foi.ku ifjos'k D;k gS \ O;f"V ifjos'k ds fofHkUu dkjdksa 

dh O;k[;k dhft,A 3$7 

2- miHkksDrk O;ogkj dks izHkkfor djus okys euksoSKkfud 

?kVdksa dh O;k[;k dhft,A 10 

3- mRikn thou&pØ ds fofHkUu pj.kksa dh O;k[;k  

dhft,A   10 

4- lefoPNsn fo'ys"k.k rFkk y{; ykHk ewY; fu/kkZj.k dh 

O;k[;k dhft,A 10 



 [ 4 ] AMK–001 

C–3308/AMK–001 

5- HkkSfrd forj.k dh dqy iz.kkyh vo/kkj.kk o dqy ykxr 

vo/kkj.kk dh O;k[;k dhft,A 10 

6- Fkksd foØsrk dkSu gSa \ Fkksd foØsrk ds fofHkUu dk;ks± dh 

O;k[;k dhft,A 5$5 

7- foØ; dh AIDA fl¼kUr dh mnkgj.k lfgr O;k[;k 

dhft,A   10 

8- foKkiu ds fofHkUu mís'; D;k gSa \ O;k[;k dhft,A 10 

9- fuEufyf[kr ij laf{kIr fVIif.k;k¡ fyf[k, % 5$5 

(d) fMCckcanh 

([k) foi.ku feJ 

× × × × × 

 

 

 

 

 

 


