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BACHELOR’S DEGREE
PROGRAMME (BDP)
Term-End Examination
June, 2026

AMK-001 : MARKETING

Time : 2 Hours Maximum Marks : 50

Note : Attempt any five questions. All questions

carry equal marks.

1. What is Marketing Environment ? Explain

various factors of Micro Environment. 3+7

2. Explain Psychological factors influencing

consumer behaviour. 10

3. Describe various stages of product life-cycle.

10

4. Explain break-even analysis and target-

profit pricing. 10
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5. Explain total system approach and total cost

approach of physical distribution. 10

6. Who are wholesalers ? Explain various

functions of wholesaler. 5+5

7. Explain AIDA theory of selling with suitable

example. 10

8. What are the various objectives of

advertising ? Explain. 10

9. Write short notes on the following : 5+5
(a) Packaging

(b) Marketing Mix
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1. fogum gfige s ® 2 =afte aftasr & fafi= el

1 SREAT TSI | 3+7
2. SUNEHT SHGER ] FWIfed i died HHIGAS
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5. ofifaes foaXor 1 | YUMel STTERON o |l A

FEYR h1 AT hHITST | 10
6. ok foshal s € 2 e foshar & faf=T &l =it

AT whiTsIT | 5+5
7. fosa &t AIDA fagra 1 <R dfed =ame

ST | 10
8. fomro & fafv= Sexg = € 2 = i) 10
9. frefafed w wfera feoforar fafe 5+5
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