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June, 2026 

BTMC-136 : TOURISM MARKETING 

Time : 3 Hours  Maximum Marks : 100 

Note : (i) Attempt any five questions in about 

600 words each. 

 (ii) All questions carry equal marks. 

1. Define marketing. Discuss the nature and 

importance of marketing with the help of 

examples.   20 

2. What do you understand by Service ? How 

do we classify services ?  20 



 [ 2 ] BTMC–136 

C–3578/BTMC–136 

3. What are the approaches used for Target 

Marketing ? Explain with examples from the 

tourism sector.  20 

4. Explain the levels of tourism product. Also 

explain with examples the process of 

designing a tourism product.  20 

5. Differentiate between the following :  

      5×4= 20 

(i) Marketing and Selling Concept 

(ii) Warranty and Guarantee 

(iii) Product and Service 

(iv) Advertisement and Publicity 

(v) Product Diversification and Product 

Differentiation 

6. Discuss the factors that influence the pricing 

of a Tourism Product. Give examples.  20 

7. Define Packaging. Discuss the importance of 

Packaging in Tourism.  20 
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8. Describe the role of social media as a 

marketing tool for Tourism. Support your 

answer with suitable examples.  20 

9. What is the benefit of Destination 

Marketing ? Explain the role of Destination 

Marketing Organisations.  20 

10. Write short notes on any two of the following : 

      2×10=20 

(a) Research Design 

(b) Market Segmentation in Tourism 

(c) Servicescape Model 
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ch- ,- (O;kolkf;d v/;;u) i;ZVu izca/ku 

(ch- ,- oh- Vh- ,e-) 

l=kar ijh{kk  

twu] 2026 

ch-Vh-,e-lh-&136 % i;ZVu foi.ku 

le; % 3 ?k.Vs   vf/kdre vad % 100  

uksV % (i) fdUgha ik¡p iz'uksa ds mÙkj yxHkx 600 'kCnksa 

(izR;sd) esa nhft,A 

 (ii) lHkh iz'uksa ds vad leku gSaA 

1- foi.ku dks ifjHkkf"kr dhft,A mnkgj.kksa dh lgk;rk ls 

foi.ku dh çÏfr rFkk egRo dh foospuk dhft,A 20 

2- lsok ls vki D;k le>rs gSa \ ge lsokvksa dks dSls oxhZÏr 

dj ldrs gSa \  20 

3- yf{kr foi.ku ds fy, ç;qä gksus okys mikxe D;k gSa \ 

i;ZVu {ks= ls mnkgj.kksa dh lgk;rk ls foospuk dhft,A  

20 
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4- i;ZVu mRikn ds Lrjksa dh foospuk dhft,A ,d i;ZVu 

mRikn dks fMtkbu djus dh çfØ;k dh mnkgj.k lfgr 

foospuk dhft,A 20 

5- fuEufyf[kr ds chp varj dhft, % 5×4=20 

(i) foi.ku rFkk foØ; vo/kkj.kk 

(ii) okWjUVh rFkk xkjaVh 

(iii) mRikn rFkk lsok 

(vi) foKkiu rFkk çpkj 

(v) mRikn fofHkUurk rFkk mRikn foHksnhdj.k 

6- ,d i;ZVu mRikn dh dher&fu/kkZj.k dks çHkkfor djus 

okys rRoksa dh foospuk dhft,A mnkgj.k nhft,A 20 

 

7- iSdsftax dks ifjHkkf"kr dhft,A i;ZVu esa iSdsftax ds 

egRo dh foospuk dhft,A 20 

8- i;ZVu gsrq ,d cktkj midj.k ds :i esa lks'ky ehfM;k 

dh Hkwfedk dk o.kZu dhft,A 20 

9- xarO; foi.ku ds D;k ykHk gSa \ xarO; foi.ku laxBuksa dh 

Hkwfedk dh foospuk dhft,A 20 
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10- fuEufyf[kr esa ls fdUgha nks ij laf{kIr fVIif.k;k¡ fyf[k, % 

2×10=20 

(v) vuqla/kku fMtkbu 

(c) i;ZVu esa cktkj [kaMhdj.k 

(l) lfoZlLdsi ekWMy 

× × × × × 

 

 

 

 

 

 

 

 

 

 

 

 


