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B. A. (VOCATIONAL STUDIES)
TOURISM MANAGEMENT
(BAVTM)

Term-End Examination

June, 2026

BTMC-136 : TOURISM MARKETING

Time : 3 Hours Maximum Marks : 100

Note : (i) Attempt any five questions in about
600 words each.

(it) All questions carry equal marks.

1. Define marketing. Discuss the nature and
importance of marketing with the help of

examples. 20

2. What do you understand by Service ? How

do we classify services ? 20
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3. What are the approaches used for Target
Marketing ? Explain with examples from the

tourism sector. 20

4. Explain the levels of tourism product. Also
explain with examples the process of

designing a tourism product. 20
5. Differentiate between the following :
5x4= 20
(1) Marketing and Selling Concept
(1) Warranty and Guarantee
(i11) Product and Service
(iv) Advertisement and Publicity

(v) Product Diversification and Product

Differentiation
6. Discuss the factors that influence the pricing
of a Tourism Product. Give examples. 20

7. Define Packaging. Discuss the importance of

Packaging in Tourism. 20
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Describe the role of social media as a
marketing tool for Tourism. Support your
answer with suitable examples. 20
What 1is the benefit of Destination
Marketing ? Explain the role of Destination
Marketing Organisations. 20
Write short notes on any two of the following :

2x10=20
(a) Research Design
(b) Market Segmentation in Tourism

(c) Servicescape Model

C-3578/BTMC-136 P.T.O.



[4] BTMC-136

BTMC-136

o, T, (SATaHIeh Te9H) Tded yaes
(sft. T . 2. W)
e airer
I, 2026
o2 UA.EL - 136 : Uden fauur

gug ;3 §U2 SIfeFaH 37F : 100

T () fdl wa §EH F SW ATHT 600 V)
(93%) 4 i
(i) T I P 3 TGHAE |

1. fouue =1 gRefom I 3SR & weEE |
faqur st gehfd den #g kit faa=m sifsi@l 20

2. Jar g A9 RN HESd § 7 B9 Harsil & Y Al
T Thd § ? 20

3. dfed foque & faw 9@ 89 aTel SUH R 2
T &5 ¥ IR kT e ¥ faS= wife |

20
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qIed 3E o WA k! fao=d Sifsl T T

3AE hl TS T i GfshaT i SSTRL0 Higd

IEEERIEIIE LI 20
frfafad & ste ST SIS . 5x4=20
() foguE qen faskha staemron

(i) =T qgn MR

(iii) Icarg der Har
(vi) Tasm9= qon v=R
(v) e fafy=ar qen 3care fasieo

Teh T I i HiHAd-HR0 Sl gefad s

o~

g1t deail bt fae=dT shifse | Sereur Sifsia | 20

s &1 aRwifom wifse) wdeq § afsm &
g ohi fao=mT Sifsu | 20
e g T IR 3T & €9 | Hivrel Hifean
St YfHehT 1 0 RIS 20
Tt oo o s e € 2 Tiaed ferqur el 6
oJftrent &t foe=m sifST | 20
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10. Treafafed # @ fo<i @ W wfera fewfort fafeu ;

2x10=20
(37) ATEYH fesme

(9) 9FeT H INIR Sl
(9) gfdgehy gisa

X X X XX
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