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CERTIFICATE PROGRAMME IN
CONSUMER PROTECTION
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CPI-102 : REDRESSAL OF CONSUMER
GRIEVANCES : ROLE OF VARIOUS
STAKEHOLDERS

Time : 3 Hours Maximum Marks : 100

Note : (i) The question paper is divided
into three parts : Part A, Part B and

Part C.

(it) All parts are compulsory.
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Part—A

Note : Write short notes on any four of the
following in about 150 words. Each

question contains 5 marks. 4x5=20

1. Consumer Education
2. Consumer Clubs
3. Consumerism

4. Lok Adalat
5. Consumer Interpol
Part—B
Note : Answer any five of the following

questions in about 300 words each. Each

question carries 10 marks. 5x10=50

6. Write a note on Advertising Standards
Council of India (ASCI).
7. Discuss the main features of Bureau of

Indian Standards Act, 2016.
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10.

11.

12.
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Describe the major functions of Federation
of Indian Chambers of Commerce and
Industries (FICCI).
What requirements are needed for an
efficient consumer organisation ?
Write a note on the Rationale for an
Institution of Lokpal.
Describe the institution of Conciliation as
an alternative dispute resolution process.
Describe the coordination activities of
Consumer  International  with  other

agencies.

Part—C

Note : Answer any two of the following

questions in about 500 words each. Each

question carries 15 marks. 2x15=30

13. Write an essay on Consumer Welfare Fund.
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14. What do’s and don’t are essential for a

consumer activist ?

15. Examine the role and responsibilities of

National Consumer Hepline (NCH).

16. What are Grahak Suvidha Kendras ? What
1s their role in consumer protection ?

Discuss.
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CPI-102

SUYTSRIT WILIUT | YHTUT-UF ShIFiehy
(Hotifera) (. €. 9t.)
e aireT
I, 2026

ot ot 31mE. - 102 : ST RTeREEr @
Frramur ; fafaer fEaeament
ahi IfiehT

gag ;3 gU2 SIféFaH 37%F : 100

FiT: () FI9-9F 7 YF F fauifaa & ¢ 9r-‘F,
arT-‘@’ 3R Yr-‘T’)

(i) Tt g7 S7fard &1

C-3291/CPI-102 P.T.O.



[6] CPI-102
OTT—h
e : fHElfad § G fFd AR W (F9%) o
150 9151 § 712 fReaq | gl g7 & 5 F &1
4%x5=20
1. SYWek e
2. SUHIEHI FTdl

3. SUHEKIEE
4. Al STETerd
5. U (Consumer) XU

HT—9

T : frEfafaa oA § @ fee g & IR (TAF)

ST 300 Vs3] H SIfoTT | ek 99 & 10 3F &/

5%10=50
6. WA foRITTA A IRog (TUE-HLSTE.) W TH
e fafer |
7. 9@ AEe U SAfufTEH, 2016 I HEA
forgreraati =t =i shifse |
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8. YRAMT AUy Je) T S Hered (frasml) &

& I 1 F0H i |

9. el Tem ST TS &l e =1 § 2

10. RIS o TaGI i ST W T A fafew)

11. GAg & HIH HT JUH, Tk dehfeudh faarg faem
gfshan & ®9 § SifeT)

12. 3 TSl % WY HW SLRHA i
TR TAfaf=T a1 oofF hifsy |

WRT—TT

FT: fFEfafad 991 4 @ fe=gl e & W (I9F)

ST 500 VI3l H [AfaT | Ik 997 & 15 3% &1

2x15=30

13. 39 shearol iy W T ey fafau

14. fHEr IUAE wEdSwal ol IfHaEdE & HE
=feq 3T} = =l ?
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15. TS UK Teqellesd (TA.HLT.) w1 ftert wa
femiefEl =1 Site wifse

16. e GiAem g F1 T 2 U GE | SAhT
it N T ? == Hifw

X X X X X
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