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Note : (i) Attempt any five questions.  

 (ii) All questions carry equal marks. 

1. Why do firms go International ? Discuss 

with suitable examples. 20 



 [ 2 ] IBO–002 

A–1200/IBO–002 

2. Describe the relationship among market 

segmentation, market targeting and product 

positioning. 20 

3. An Indian firm intending to export clothing 

and apparels desires to undertake analysis 

of global market for its product so that it can 

select the most promising markets. What 

are the factors on which it should collect 

data and information to shortlist the priority 

markets ? Explain in detail. 20 

4. Explain various stages of International 

Product Life Cycle with suitable example. 20 

5. (a) Explain the factors affecting  

pricing decisions in International 

Marketing. 6 

(b) Discuss various pricing methods and 

practices in International Marketing. 14 

6. Describe various objectives of International 

Marketing Communication. Also comment 

upon the key issues in International 

Marketing Communication. 7+13 
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7. Explain various challenges in marketing of 

services. Also discuss the strategies of 

International Marketing of Services. 12+8 

8. Write notes on any two of the  

following :  10+10 

(a) International Marketing Information 

System 

(b) Sampling 

(c) Emerging trends and issues in 

International Marketing 

(d) International Advertising 
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 IBO–002 

okf.kT; esa ijkLukrd@varjkZ"Vªh;  

O;olk; izpkyuksa esa  

LukrdksÙkj fMIyksek  

(,e- dkWe@ih- th- Mh- vkbZ- ch- vks-) 

l=kar ijh{kk  

twu] 2026 

vkbZ-ch-vks-&002 % vUrjkZ"Vªh; foi.ku izca/ku 

le; % 3 ?k.Vs   vf/kdre vad % 100  

uksV % (i) fdUgha ik¡p iz'uksa ds mÙkj nhft,A 

 (ii) lHkh iz'uksa ds vad leku gSaA 

1- QeZ vUrjkZ"Vªh; D;ksa gksrh gS \ mnkgj.k lfgr O;k[;k  

dhft,A   20 

2- ckt+kj foHkfDrdj.k] ckt+kj y{; vkSj mRikn fLFkfr ds 

e/; lEcU/k dh O;k[;k dhft,A 20 
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3- ,d Hkkjrh; dEiuh oL= ,oa ,iSjy dk fu;kZr djus dks 

lksp jgh gSA blds fy;s mls vUrjkZ"Vªh; ckt+kj dk 

fo'ys"k.k djuk gS rkfd og lgh cktkj pqu ldsA dkSu&ls 

?kVdksa ds vk/kkj ij mls tkudkjh rFkk vk¡dM+s bdV~Bs djus 

pkfg;s rkfd lgh ckt+kj dk p;u gks lds \ fooj.k 

nhft,A   20 

4- vUrjkZ"Vªh; mRikn thou pØ dh fofHkUu voLFkkvksa dh 

mfpr mnkgj.k lfgr O;k[;k dhft,A 20 

5- (d) vUrjkZ"Vªh; foi.ku esa ewY; fu/kkZj.k dks izHkkfor 

djus okys dkjdksa dk o.kZu dhft,A 6 

([k) vUrjkZ"Vªh; foi.ku esa ewY; fu/kkZj.k fof/k;ksa ,oa 

uhfr;ksa dh O;k[;k dhft,A 14 

6- vUrjkZ"Vªh; foi.ku lEizs"k.k ds fofHkUu mís';ksa dh O;k[;k 

dhft,A vUrjkZ"Vªh; foi.ku lEizs"k.k ds eq[; eqíksa dh Hkh  

O;k[;k dhft,A 7$13 

7- lsokvksa ds vUrjkZ"Vªh; foi.ku dh fofHkUu pqukSfr;ksa dh 

O;k[;k dhft,A lsokvksa ds vUrjkZ"Vªh; foi.ku dh 

;qfDr;ksa dk Hkh o.kZu dhft,A 12$8 
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8- fuEufyf[kr esa ls fdUgha nks ij fVIif.k;k¡ fyf[k, % 10$10 

(d) vUrjkZ"Vªh; foi.ku iz.kkyh 

([k) izfrp;u 

(x) vUrjkZ"Vªh; foi.ku esa mHkjrh izo`fÙk;k¡ rFkk leL;k,¡ 

(?k) vUrjkZ"Vªh; foKkiu 

× × × × × 

 

 

 

 

 

 

 

 

 

 

 


