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TOURISM STUDIES
(DTS, BTS, BHM, MTM/MTTM-II)
Term-End Examination

June, 2026
TS-006 : TOURISM MARKETING

Time : 3 Hours Maximum Marks : 100

Note : Attempt any five questions. All questions

carry equal marks.

1. Discuss the marketing positions in a
marketing department along with their job

description. 20
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2. What are the emerging trends in
domestic tourism in India ? As a marketing
manager, would you focus on promoting
India in the international or domestic

market ? 20

3. Discuss the issues involved in the marketing
of urban leisure spots in India as tourism

products. 20

4. How does the use of technology benefit the
tourism industry ? Elaborate the ways in
which technology is applied in the tourism

industry with relevant examples. 20

5. Establish the relationship between local
bodies and the tourism industry with the

help of suitable examples. 20
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6. What 1s socially responsible marketing ?
How can socially responsible marketing help
maintain  harmony  between  tourism
activities and the environment ?
Substantiate your answer with suitable

examples. 20

7. Write short notes on the following : 5x4=20
(a) Advertising
(b) Public Relations
(c) Personal selling

(d) Sales promotion

8. What is the role of intermediaries in tourism
marketing ? Discuss the key factors
influencing the selection of distribution
channels in the tourism and hospitality

industry. 20
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9. What are the key marketing challenges
faced by star category hotels in India ?
Formulate marketing strategy for a five star
category hotel. 20

10. Elaborate the special features of airline
marketing. Discuss the various methods to
assess the marketing effectiveness of an

airline. 20
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